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DRAWING  PAGE 


Applicant's  Name: 
Applicant's  Address: 


Goods  and  Services: 

Date  of  First  Use: 

Date  of  First  Use  in  Commerce: 


Tennessee  Department  of  Tourist  Development 

William  Snodgrass  /  Tennessee  Tower 

312  Rosa  L.  Parks  Avenue 

25th  Floor 

Nashville,  TN  37243 

Tourism  promotion  for  the  State  of  Tennessee 

September  16th,  2009 

September  16th,  2009 


The  Mark: 


f  HAILS  &  BYWAVs 
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Applicant:        Dale  J.  Stredney 

Address:  235  Fiala  Woods  Ct. 

Naperville,  IL  60565 


Date  of  first  use  of  the  mark:  At  least  as  early  as 

Date  of  first  use  of  the  mark  in  commerce:  At  least  as  early  as 

Foreign  application  priority  filing  date: 

Goods: 

Portable  cooking  grills 
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CITY  OF  MARICOPA 

a  municipal  corporation  formed 

under  the  Laws  of  the  State  of  Arizona 


First  Use:       QteMgdtf  t5f  2&? 
First  Interstate  Use:     ^UuLUUf  %  £&da 

In  International  Class:     45 


76701067 
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CITY  OF  MARICOPA 

a  municipal  corporation  formed 

under  the  Laws  of  the  State  of  Arizona 


01-04-2010 


i  S  Patent  l  TOGfc/ffl  toil  bl  51,  *: 


First  Use:      feflsjj/Wt/  S.  2^&£ 
First  Interstate  Use:      /'y^^ly,  s~,  5>~&d  <? 

In  International  Class:     45 


CITY  OF 

ARICOPA 

Proud  History  •  Prosperous  Future 
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Applicant's  Name:  Horacio  Manuel  Cartes  Jara 

Applicant's  Address:  Autopista  Aerocentro  Internacional  #555,  Hangares  Aerocentro, 

Luque,  Paraguay 

Name  and  Address  for  Correspondence:  Stephen  M.  Johnson,  Attorney  in  Fact,  3815 

Bethman  Road,  Easton,  PA  18045 

Goods  and  Services:  IC  032.  G&S:  LIGHT  BEVERAGES 

Date  of  First  Use:  Intent-to-Use  Application 

Date  of  First  Use  in  Commerce:  Intent-to-Use  Application 

Additionally,  Foreign  Registration  (Section  44(e)) 

The  Mark: 
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DRAWING   PAGE 


Ashwood  Advisors,  LLC 


Applicant's  Name:  Stephen  A.  Geremia 

Applicant's  Address:  5  North  Meadows  Road,  Medfield,  MA  02052 

Correspondence  Address:  Peter  H.  Beltran,  Esq.,  34  Main  Street  Extension 

Suite  304 
Plymouth,  MA  02360 

Goods  and  Services:  The  general  character  of  the  business  is  to  engage  in  the 
professional  service  of  advising,  investing  and  managing  clients'  investments 

Date  of  First  Use:  March  30,  1999 

Date  of  First  Use  in  Commerce:  March  30,  1999 
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Applicant's  Name:  Horacio  Manuel  Cartes  Jara 

Applicant's  Address:  Autopista  Aerocentro  Internacional  #555,  Hangares  Aerocentro, 

Luque,  Paraguay 

Name  and  Address  for  Correspondence:  Stephen  M.  Johnson,  Attorney  in  Fact,  3815 

Bethman  Road,  Easton,  PA  1 8045 

Goods  and  Services:  IC  032.  G&S:  LIGHT  BEVERAGES 

Date  of  First  Use:  Intent-to-Use  Application 

Date  of  First  Use  in  Commerce:  Intent-to-Use  Application 

Additionally,  Foreign  Registration  (Section  44(e)) 

The  Mark: 
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Midtown  Printing  Company 
2115  59th  Street 
St.  Louis,  MO  631 10 


01-04-2010 

Patent  iUMIfo  I  tot  Ot  *5I 


Mark:  LAUNCH  XPRESS  +  DESIGN 
Int.  Class  No.035 


DRAWING 


mm  Postcards  that  Power  Your  Business  ^  f  _ 

Jauncn 
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Paul  M.  Denk,  Esq. 

763  South  New  Ballas  Road,  Suite  305 

St.  Louis,  Missouri  63141 

(314)872-8136 
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Applicant: 


Capital  Confirmation,  Inc. 

214  Centerview  Drive,  Suite  265 

Brentwood,  TN  37027 


Services: 


Audit  confirmation  services  (Intl.  CI.  42); 


76701084 
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Applicant: 

First  use: 

First  use  in  commerce: 

Goods: 


18640-003264 


DRAWING  PAGE 

Sommet  Group,  LLC 

725  Cool  Springs  Boulevard,  Suite  320 

Franklin,  TN  37067 

April  5,  2008  in  Class  09 

April  5,  2008  in  Class  09 

Computer  software  for  document  management 
(Intl.  CI.  09) 
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76701086 
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GOLD 


EMBLEM 


UPrtiMOMI 


76701094 


IN  THE  UNITED  STATES  PATENT  AND  TRADEMARK 

OFFICE 


01-04-2010  TRADEMARK  DRAWING 

U.S.  Patent  &  TMOfc/rfl 

Applicant:  TEST  PREP  SEMINARS,  LLC 

SCHOOL  DAY 
SEMINAR 


Address:  723  -  58th  Street,  Suite  201 

Kenosha,  Wi    53140  U.S.A. 


Goods  and  Services:       Education  Services  and  Training 

International  Class:        International  Class  #41 

Disclaimer:  (The  word  Seminars  is  not  included  in  the  mark) 


Attorney  Charles  J.  Labanowsky 

Labanowsky  &  Associates,  S.C. 

6123  Green  Bay  Road,  Suite  210  ufmswi 

Kenosha,  Wisconsin  53142 

(262)  697-3400  /  (262)  697-3401  (FAX) 


76701095 


Applicant  -  SAFE  Credit  Union 

Address  -  3720  Madison  Avenue 

North  Highlands,  California  95660 


Services  -  credit  union  services,  commercial  and  consumer  lending 

services 


The  mark  Is  presented  in  standard  character  format  without  claim  to  any  particular  font  style,  size, 
or  color 


EVERY  MEMBER  EVERY  TIME 
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TRAFFIC  SAFETY  SOLUTIONS 


S.Pni!SHOMJ 
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IRON  STARR 


I!  Ill  Mill  Mill  MM! 
01-062010 
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PlAyTHQ 


Applicant:  TIlQlnc. 

Trademark:  PLAYTHQ  (Stylized) 

Declaration 
Tic  UiHic.si.'.r.cd.  L>ci::u.  hcre.iv  v.i.nicJ  that  v.  ill  fill  false  s:  a  I  emu  ills  and  Lie  like  si.  ir.;,dc 
are  punishable  by  tine  or  impri.somr.eni,  erbolh,  under  I  S  U.S.C.  §  I09i,  mih-I  that  such  willful 
false  statements  may  jeopardise  the  validity  of  trie  appl nation  or  any  resiling  registration, 
declares  tlut  the  undersigned  is  properly  authorized  to  execute  this  application  on  beba!fof  the 
owner;  the  undersigned  believes  Applicant  to  be  the  owner  of  the  trademark  or  service  mark 
sought  tone  lettered,  or,  if  the  apphaanor:  :s  being  filed  under  15  U.S.C.  §105  If  v>),  the 
undersigned  bclicvs.s  Applicant  :o  be  eiuilled  '.o  us.:  such  mark  in  commerce;  lo  the  best  of  the 
undersigned's  knowledge  and  belief  iso  other  person,  firm,  corporation,  or  association  has  the 
right  to  use  the  above- identified,  mark  in  commerce,  either  in  the  identical  furm  thereof  or  in  such 
ncar  resemblance  thereto  as  may  be  likely,  when  used  on  or  in  connection  with  goods  of  such 
other  person,  to  cause  confusion,  o:  to  euus:  mistake,  or  lo  deceive,  and  all  statements  made  of 
the  undersigned's  own  knowledge  are  true;  and  all  statements  made  on  information  and  belief  an 
believed  to  be  true. 

THQ  Inc. 


Date:    Sfeft,  ■  £,   2  OC^ 


Name;     "Sgftwi>1  0  A-   Cjk&f&bU 
Title:     ^\tkVSX^\V&^Tr  %v&N^& 
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INSTAPRESS 
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Powering  the  next  generation  publishing 

Innovate.   Reach.   Engage. 
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Innovate 

Embrace  the  Ne«  Generation  Newsroom 


Reach 

Reach  rour  ftudier 


Engage 

Measure  and  Empower  your  Audler 


«*., 


V  WWa 

A  TaT  AA    ,  W 


Innovate 
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I  nstablogs  Network 


Case  Studies 

How  InstaPress  is  helping  industry 
leaders  shape  their  future... 
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ADDICTION  ENTERTAINMENT 


White  Collar  Warrior 


VIRTUWORLD  PRODUCTIONS 


SNOOPERMARKET 


Cool  Bottoms 


.  biffms- 


VYZIN 


Chia  Boost 


BestPicker 


YOU'VE  BEEN  KINDED 


CreditMart 


Syphr! 


CreditMarT 


Centralize  credit  retrieval  and  decision  automation  to  cut  costs  and 
simplify  administration. 


!c 


reditMart 


CreditMart  is  a  revolutionary  tool  for  pulling 

and  storing  credit  data  directly  from  credit 

repositories  through  a  simple,  secure  Internet 

connection  and  then  delivering  the  data  to  the 

requesting  application.  This  specialized  application  consists  of  a  Web-based  front-end 

management  tool,  several  return  data  formats  such  as  HTML,  XML,  and  PDF,  and 

various  pre-built  request  interfaces  that  can  easily  be  used  by  loan  origination  systems, 

Web  applications,  and  other  credit  decision  software. 


£] 

i 

I 

1 

n 

CreditMart  accesses  credit  data  from  Experian,  Equifax,  and  TransUnion,  merges  it  and 
delivers  it  in  a  uniform  format  directly  to  your  Web  application  or  software  in  seconds. 
This  allows  you  to  automate  your  credit-based  decisions  and  close  mortgage,  auto,  or 
other  credit-based  transactions  quickly,  efficiently,  and  profitably. 


Security 


The  security  of  your  customers'  or  members'  credit  data  is 
paramount  to  you,  and  to  us.  Your  credit  data  is  stored  behind 
one  of  the  most  advanced  security  systems  in  the  world — 
certified  by  Cybertrust,  and  approved  by  all  three  of  the  major 
credit  bureaus.  And,  since  credit  requests  are  made  through 
HTTPS  post,  you  will  avoid  any  network  or  firewall  issues. 

CreditMart  is  your  key  to  a  secure,  reliable,  and  instant 
connection  to  credit  data  via  the  Internet.  Take  advantage  of 
Internet  technology  with  a  cost-effective,  purpose-built  Web 
application  that  can  give  you  the  competitive  advantage  to 


succeed  in  today's  competitive  environment. 


Benefits 


Save  Time:  CreditMart  connects  directly  to  your  system  and  to  the  credit  bureaus 
via  the  Internet  so  transactions  are  ordered,  processed,  and  delivered  in  just  a  few 
seconds.  What  does  this  mean  to  you?  More  business  with  less  time  and  effort. 
Increase  Efficiencies:  CreditMart  merges  data  from  the  three  repositories  and 
delivers  it  to  your  system  in  a  uniform  and  customized  format.  This  eliminates  the 
hassles  associated  with  inconsistent  formats  and  redundant  data  entry. 


100  Sullivan  Ave.,  Ferndale,  NY  12734  [+]  845.292.2217  [+]  phone/fax  800.691.8814 
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Syphr, 


•  Increase  revenue:  As  a  Web-based  application  with  no  hardware  or  specialized 
software  to  install,  CreditMart  is  very  cost  effective,  which  allows  you  to  become 
more  efficient  even  as  it  lowers  costs  and  improves  profitability. 

Features 

•  Open-Ended  Interface:  CreditMart  will  directly  interface  with  your  customized  LOS, 
desktop  underwriter,  or  other  software  system  that  uses  credit  information.  Its  XML- 
based  technology  allows  easy  integration. 

•  Credit  Reports  in  Seconds:  Order,  view,  and  print  credit  reports  in  seconds. 

•  Free  re-access  to  credit  data:  CreditMart  pulls  the  credit  data  from  the  repositories 
and  stores  the  data  so  that  you  can  re-access  it  at  any  time — free  of  additional 
charges. 

•  Versatility:  Get  your  credit  data  in  many  formats,  HTML/PDF/XML/X1 2 

•  Security:  CreditMart  uses  Secured  Socket  Layer  (SSL)  1 28-bit  encryption  and  is 
certified  by  CyberTrust,  a  worldwide  leader  in  Internet  security  assurance. 


100  Sullivan  Ave.,  Ferndale,  NY  12734  [+]  845.292.2217  [+]  phone/fax  800.691.8814 
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List  and  Flip 
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Life  Packets 


MegaPreventionRx,  LLC  is  a 

nutraceutical  and  wellness  company 
dedicated  to  giving  you  the  ability  to  stay 
healthy  for  life;  hence  our  tag  line, 
"Keeping  you  healthy  for  life!" 

By  providing  superior  products  with 
optimal  potency  and  formulation,  our 
clients  will  have  the  foundation  to 
achieve  exceptional  health. 

Our  Core  Values 

Integrity 

The  foundation  of  our  business  is  based 
on  honesty  and  reliability  in  the  way  we 
manufacture  our  products  and  care  for 
our  clients. 

Superior  life-enhancing  supplements 

Through  our  affiliation  with  our 
manufacturers,  we  bring  quality  vitamins 
and  supplements  to  our  clients,  in  a 
unique  design  that  is  unparalleled  in  the 
marketplace. 

Healthy  lifestyle  educator 

Through  our  website  and  newsletter 
publications,  we  strive  to  educate  our 
clients  on  healthy  living. 

Environmentally  conscious 

Our  organization  will  focus  on  doing  our 
part  to  keep  our  clients  and  the 
environment  healthy. 


PHYSICIAN 
FORMULATED 


MegaPreventionRx,    LLC 

P.O.    Box    18 
Long    Valley,    NJ    07853 


Phone:  888-7-MEGARX 

Fax:  888-763-4279 

E-mail:  info@megapreventionrx.com 


To  purchase,  contact: 


.MegaPreventionRx.com 


M£G4PREVENTI0N, 


KEEPING  YOU  HEALTHY  FOR  LIFE! 


Did  you  know... 

Heart  disease  is  the 
leading  cause  of 
death  for  both  men 
&  women? 

Did  you  also 
know... 

Heart  disease  is  the 
most  preventable 
of  all  diseases? 


.MegaPreventionRx.com 


™ 

N.  MegaPreventionRx.com 

AlEGAPREVENTION 


KEEPING  YOU   HEALTHY  FOR  LIFE! 


The  AM  "Life  Packets"  contain 
the  following  heart  nutrients: 


rfMecholeslerollromthe 
inleAialiattClind  stoles 
tave  found  that  phyloslerote  effeclively 
reduce  toial  serum  and  LDL  "bad" 
chctesterol  levels,  and  raise  H  DL  ""good" 
cbotesterol  levels.  Each  AM  &  PM  packet 
provides  500  mg  of  cholesterol  lowering 
Phytosterols  for  a  total 
daJyuutateof  10OOmg. 


risk  of  dots  and  plaque  rupture. 
supports  optimal  functioning  of  the 


Our  patent-pending  formula  contains 
50  mg  of  CoQ10  in  a  Tri-Lipid  Blend 
consisting  ofUbiquinol.vitiichBthe 

most  bo-absorbent  form  0IC0QIO. 


CA1CIUM  /MACNFSIUM 
Togefrer  they  create  an  intricately  linked  retationship  to 
support  the  nervous  system  and  stabilize  the  rtiythm  of 
the  heart'  Magnesium  afso  enhances  the  absorption  ol 
cab urn;  each  AM  /  PM  packet  contains  a  combined  total 
of  5ffl  oh.  of  Cataum  and  250  mg  of  Magnesum 


MEGAB-COMPLEX 

wrraC 

FolrcAckJ,  6BSB12  assist  in 

reducing  Homocysteine  levels; 

a  protein  hat  is  created  when 

a  speofc  amino  and  called 

Metnonneismetabolced. 

Elevated  tevetsotthisamino  acid  are 

directly  correlated  with  richer  irodenceof 


3fflmg  of  Vilamm  C  whth  work  together 
to  support  normal  Homocysteine  levels.' 

p.     VfftMlN-0 
Assists  in  preventing  the 

buit^pof^pftgrjeriongaftey 
v      vabanjisessentaffcrowal 

heathealn  Jnfteotherfat 
sofuahte  vitamn  E  suppterngnts,  our  Natiral 
Water  Distaste fomdarvi  rot  bold  up  ri 
bin 


MegaPreventionRx  "Healthy  Heart"  supplements 
far  exceed  the  average  over  the  counter  "one  a 
day"  vitamins  or  "vita  packs"  currently  being  sold 
by  commercial  vitamin  companies.  This 
advanced  nutritional  formula  for  optimum  heart 
health  is  designed  to: 

»    Lower  cholesterol,  LDL  &  triglycerides 

v    Support  normal  blood  pressure 

t    Reduce  risk  of  arterial  inflammation 

t    Prevent  the  onset  of  coronary  heart 
disease 

Our  AM/PM  "Life  Packets"  were  developed  by  a 
team  of  cardiologists  and  nutritionists  to  ensure 
that  your  heart  receives  the  most  comprehensive 
and  properly  formulated  nutrients  required  for  24 
hour  nourishment  and  cardiovascular  wellness. 

Simply  take  1  AM  packet  in  the  morning  and  1 
PM  packet  in  the  evening.  The  supplements 
provide  a  dynamic  blend  of  nutrients  designed  to 
attack  the  risk  factors  commonly  associated  with 
heart  disease  from  several  supplemental  angles. 

Over  40  combined  essential  nutrients 
including: 

v  Phytosterols 

v  Resveratrol 

v  Omega  3  Fish  Oil 

v  Policosanol 

v  CoQ10 


The  PM  "Life  Packets"  contain 
the  following  heart  nutrients: 


PHVTOSTEROLS 


naturally  and  safely  block  the 
absorpfon  ofdielary  ctioteslenol 
and  the  resorption  of  bile 
cholesterol  from  tie  intestinal 
tact.  CM  studies  have  found 
Mpfiyltster*eM»dyteS«te  total 
serum  and  LDL  "bad"  cholesterol  teveis,  and 
raise  HDL  "good"  chctesterol  levets. 
Each  AM1PM  packet  provides  500  mg  of 
cholesterol  lowering  Phytosterols  for  a  total 
daily  intake  of  1000  mg. 


J 


RFSVFRATROL 
ANTIOXIDANT  ULEND 

Due  toils  amazing  ant-aging 
effect  on  The  human  body: 
Resvecatml  is  now  being  called  j 
the  "rmracle  food  of  the  21st 
century".  This  potent  suppletrtent 


Omec;a3  Fish  Oil 

Clinically  proven  to  work 
wonders  to  your  heart  and  the 


system.  Omega  3  oils  reduce 

™ '     infaimafcn,  lower  tnglycerides, 


MEGAWDMTLEX 
Vitarnin  C  ptays  an  important  role 


*W  C-neactive  protein  (CRP),* 
'**'   a  plasma  protein  which  s  an 
indammatory  biontarker  linked  w*i  an 
increased  nsk  of  heart  disease.  The 

Complex  formula  contains  682  mg  of  berth 
AscorbicAcrdand  Natural  Citrus  Bioflavonoids 


Pdygonum  Cusptctatunh,  and  two 
additional  antioradant  siblings; 
Decaffeinated  Green  Tea  and  Grape  Seed 

Extract,  which  assist  in  reducing  free 
radical  ceil  damage.  To  inhibit  the  buildup 
crfcholestetoJ  in  blood  vessels,  the  formula 
also  contains  PoBcosarwl  r  Setenium  and 
VtaiD3.* 
-    Garlic  (Odorless) 
,  This  powerful  lanfewkiant  herb 


maintaining  optimum  blood  pressure ' 
This  nigh  quality  supplement  contains  625 
ERA/245  DHAof  molecular  dsthd 


VJ> 


benefits  whidi  include  reducing 


Multi-Tracl 
Mineral 

l  Trace  Minerals,  which  include 
I  potassium,  selenium  and 
I  phosphorus,  are  required  for 


J  ,HU/<! 


'  OurfomtUacontain&a 
weH-rauncted  array  of  trace 

minerals  to  nourish  the  heart. 


.MegaPreventionRx.com 


- 

\l.  MegaPreventionRx.  com 
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N.  MegaPreventionRx.com 

standard®1^ 

architecture  I  design 

3521  dahlia  avenue 

los  angeles.  California  90026 

www.standard-ia.com 

e:   infofastandard-La.com 

t:     323  662  1000 

f:     323  662  0199 


press  release 

for  immediate  release 
09  24  2007 


press  reLease 


Emerging  Los  Angeles  architecture  firm,  Standard,  announces  opening  of  Beverly 
Hills  flagship  boutique  for  James  Perse. 

Los  Angeles.  September  24.  2007  Standard,  a  Los  Angeles  based  architecture  and 
design  firm  practicing  under  the  radar  for  over  a  decade,  announces  the  opening  of 
a  flagship  retail  boutique  in  Beverly  Hills  for  Southern  California  designer,  James 
Perse.  The  5,000  square  foot  store,  located  at  357  North  Canon  Drive,  opened  to  the 
public  on  September  1  5th.  An  opening  party  is  scheduled  for  September  27. 

The  Beverly  Hills  flagship  store  is  the  eighth  retail  store  in  over  a  dozen  projects  that 
Standard  has  designed  for  James  Perse  since  1  998.  Other  significant  projects  include 
the  original  James  Perse  store  on  MeLrose  [2003),  stores  in  Malibu  (2005],  Las  Vegas 
[2006],  San  Diego  [2006]  and  two  in  New  York  City  [2005  and  2006].  Standard  also 
designed  Perse's  Los  AngeLes  residence,  which  was  completed  in  1999. 

From  the  original  Melrose  store  to  this  new  flagship,  Standard  has  employed  their 
refined  and  minimal  sty Le  to  create  distinctive  boutiques  for  James  Perse's  expanding 
Lines  of  casual  luxury  clothing  and  accessories.  Throughout  their  work,  Standard 
combines  a  disciplined  architectural  approach  with  a  sensitivity  to  light  and  material 
Their  collaboration  with  James  Perse  has  yielded  a  body  of  work  that  stands  out  in 
the  world  of  retail  design. 

With  its  careful  attention  to  detail,  proportion  and  its  elemental  use  of  materials, 
the  Canon  Drive  store  maintains  continuity  with  previous  James  Perse  stores  even 
as  it  expands  to  accommodate  the  growth  of  Perse's  luxury  Label.  Organized  around 
a  garden  courtyard  that  features  a  custom  designed  steel  fountain,  the  boutique 
captures  the  comfort  of  a  Southern  California  domestic  setting  through  generous 
use  of  naturaL  Light  and  blurring  of  indoor  and  outdoor  spaces,  much  like  Standard's 
residential  projects. 
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Standard  radically  aLtered  the  existing  two  story  building  with  a  new  storefront  that 
confidently  announces  the  arrival  of  James  Perse.  The  bold  but  minimaL  facade 
transforms  the  north  end  of  sleepy  Canon  Drive.  Distinct  from  adjacent  retail  stores 
and  restaurants,  the  facade  features  floor  to  ceiling  sLiding  teak  shutter-doors  and 
a  recessed  second  story  loggia.  Entry  to  the  store  is  set  back  from  the  sidewalk, 
veiled  behind  the  shutters.  These  shutters  slide  horizontally  to  reveal  or  conceal 
the  long  shop  window  and  entrance.  The  layered  facade  and  set  back  entry  yields 
a  transitional  zone  that  functions  much  like  a  portico  characteristic  of  a  classical 
palazzo.  This  protected  entry  space  blurs  the  boundary  between  inside  and  outside, 
public  and  private,  seamlessly  merging  the  two  without  compromising  either. 

Standard,  a  multidisciplinary  architecture  and  design  practice,  has  delivered  projects 
for  a  discerning  clientele  that  includes  artists,  writers,  filmmakers,  educators, 
clothing  designers  and  fashion  trendsetters.  With  projects  across  the  United  States, 
Standard  has  completed  a  substantial  body  of  residential,  retail,  commercial  and 
educational  work  since  its  inception  in  1  992.  In  addition  to  the  firm's  work  for  James 
Perse,  Standard  has  collaborated  with  pre-eminent  LA  tastemaker  Tommy  Perse  on 
multiple  projects  including  his  Maxfield  Bleu  retail  store  on  Robertson  Blvd.  Standard 
has  also  recently  completed  two  significant  residences,  one  of  which  was  included  in 
last  summer's  CA  Boom  house  tours. 

Since   the    mid    1 9 9 D 's   Standard    has   developed    its   design   approach   under  the 

leadership  of  firm  partner  Jeffrey  A Llsbro ok.  In  September  2007,  having  completed  a 
decade  Long  tenure  as  Project  Manager/Principal  with  Thorn  Mayne  and  Morphosis 
Architects,  Silvia  Kuhle  joined  Mr.  Allsbrook  as  an  equal  partner.  As  Standard 
continues  to  grow,  Ms.  Kuhle's  extensive  experience  completing  large  scale  public 
and  private  projects  promises  to  expand  the  firm  in  new  directions.  Current  projects 
include  the  Maxfield  GaLlery  for  Tommy  Perse,  a  retail  boutique  for  LA  designer  Jenni 
Kayne,  a  21 ,000  square  foot  design  studio,  corporate  office  and  production  facility 
for  jewelry  designer  Tarina  Tarantino,  projects  for  a  Local  charter  schooL  and  several 
residential  projects  In  the  Southern  California  area. 
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firm  profile: 

Established  in  1  992  as  an  art  and  architecture  gallery  in  Venice,  California,  Standard 
evolved  into  en  informal,  collaboration  of  e  small  group  of  architects,  artists  and  writers 
with  shared  interests  in  contemporary  art,  architecture,  and  the  urban  environment. 
Standard  has  grown  into  a  multidisciplinary  architecture  and  design  practice. 

Standard's  ethos  derives  from  the  firm's  mastery  of  craft  and  process  and  fundamental 
belief  in  collaboration.  The  firm's  meticuLous  attention  to  detail  and  commitment  to 
relationships  based  on  diaLogue,  continuity  and  trust  ensures  work  of  high  quality 
and  integrity.  Standard  produces  architecture  that  responds  effectively,  efficiently 
and  succinctly  to  a  project's  context  and  a  client's  needs.  Standard's  designs  are 
elemental,  evocative  and  precise. 

Since  its  inception,  Standard  has  delivered  projects  for  a  discerning  clientele  that 
includes  artists,  writers,  filmmakers,  educators,  clothing  designers  and  fashion 
trendsetters.  With  projects  across  the  United  States,  including  recent  commissions 
in  Los  Angeles,  San  Diego,  Northern  California,  Las  Vegas,  and  New  York  City, 
Standard  has  compLeted  a  substantial  body  of  residential,  retail,  commercial  and 
educational  work.  Standard's  partners,  Jeffrey  AUsbrook  and  Silvia  Kuhle,  bring 
extensive  international  experience  to  the  firm  having  worked  in  Mexico,  Great  Britain, 
France,  Germany  and  Austria. 


approach: 

A  commitment  to  collaboration,  transparency  and  the  highest  quality  architecture 
informs  Standard's  design  process  and  working  methodology.  Standard  maintains  a 
relatively  small,  highly  collaborative  and  rigorous  design  studio.  The  firm's  partners 
are  accessible  and  they  are  closely  involved  in  all  projects. 
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Standard  has  built  its  reputation  through  excellence  in  design  and  a  commitment 
to  client  service.  The  partners'  commitment  to  the  integrity  of  their  design  work  is 
enhanced  by  their  interest  in  their  clients'  needs  and  perspective.  The  success  of 
the  projects  is  evidenced  not  only  in  the  physicaL  outcome,  but  also  in  the  continuity 
of  their  relationships  with  their  clients  and  consultants.  Standard  has  completed 
multiple  projects  for  many  of  their  clients,  and  after  more  than  a  decade  they  continue 
to  work  with  the  same  peopLe. 

Standard  prioritizes  design  and  at  the  same  time  integrates  the  logistics  of  the 
project  efficiently  and  effectively.  Each  project  is  unique,  but  through  its  dedication 
Standard  has  been  able  to  overcome  circumstantial  challenges  and  work  quickly 
and  effectively  while  maintaining  design  quality.  The  partner's  extensive  education, 
experience  and  travel  have  aLlowed  them  to  deveLop  a  broad  range  of  international 
connections. 

By  working  with  their  network  of  collaborators,  Standard  has  successfully  completed 
projects  in  a  variety  of  cities  and  states.  Standard  has  navigated  the  Landmarks 
Preservation  Commission  in  New  York  City,  design  reviews  in  Los  Angeles,  Beverly 
Hills  and  Las  Vegas,  and  property  acquisition  negotiations  in  Mexico.  Standard  is  able 
to  offer  their  clients  a  range  of  professional  services  by  putting  together  the  most 
appropriate  team  for  a  particular  project.  During  the  process,  Standard's  Leadership 
ensures  the  team  stays  focused  on  the  goal  of  creating  outstanding  architecture. 

Over  the  past  ten  years,  Standard  has  quietly  developed  a  reputation  amongst  an 
exceptional  range  of  artists,  entrepreneurs,  designers,  trend  setters,  educators, 
engineers  and  specialty  consultants  whose  participation  has  contributed  significantly 
to  the  craftsmanship  and  design  excellence  of  the  firm's  projects. 

Standard's  experience,  dedication  and  accessibility  are  unique. 
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biographies: 

Jeffrey  AUsbrook  has  Led  Standard's  Los  Angeles  office  since  1996  and  has  designed 
the  majority  of  Standard's  built  work.  Prior  to  starting  the  office,  he  spent  several 
years  studying  and  gaining  experience  in  Europe. 

Mr.  Alls  brook's  buiLtand  theoretical  work  has  been  featured  in  numerous  publications 
both  nationally  and  internationally  including  Interior  Design,  SOMA,  Offramp,  The 
Berlage  Cahiers,  ReForming  Social  Space,  Harpers  Bazaar,  SCI-Arc:  Building  in 
Los  Angeles  and  Wettbewerbe.  In  addition  to  his  professional  practice,  Mr.  AUsbrook 
maintains  a  commitment  to  architectural  education  and  research.  He  has  maintained 
a  faculty  position  at  the  University  of  Southern  California  since  1999,  where  he 
continues  to  teach  architectural  design  studios.  Mr.  AUsbrook  has  independently 
presented  lectures  on  Standard's  work  as  welL  as  his  research  on  Le  Corbusier, 
and  he  has  juried  reviews  at  SC  I  Arc,  UCLA,  Otis  College  and  Rice  University.  Mr. 
AUsbrook  received  his  Bachelor  of  Science  in  Architecture  from  Ohio  State  University 
and  a  Master  of  Architecture  from  the  Southern  California  Institute  of  Architecture. 
Mr.  AUsbrook  also  studied  at  the  StadeLschule  in  Frankurt,  Germany  and  at  the 
Berlage  Institute  in  Amsterdam. 

In  prior  years,  Mr.  AUsbrook  collaborated  with  Mack  Architects,  where  he  served  as 

project  architect  for  several  projects  including  a  competition  winning  urban  design 
and  multi-unit  housing  project  in  Judenburg,  Austria,  and  the  PLaya  Vista  EMTD 
public  space.  Mr.  AUsbrook  also  worked  with  Munkenbeck  and  Marshall  Architects  in 
London  from  1989-1992,  where  his  projects  included  an  award  winning  commercial 
building  in  London  and  the  design  for  a  series  of  residences. 
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Silvia  Kuhle  joined  Standard  in  199  5.  Together  with  Jeffrey  ALLsbrook,  Ms.  Kuhle  has 
been  instrumental  in  Standard's  development  into  a  muLtidiscipLinary  architecture 
and  design  practice.  In  200 7,  after  working  with  Morphosis  Architects  for  more  than 
ten  years,  Ms.  Kuhle  re-joined  Standard  full  time  as  partner  in  its  Los  Angeles  office. 

While  with  Morphosii.,  Ms.  Kuhle  gained  experience  working  on  a  broad  range  of 
award  winning  educational,  institutional,  governmental,  cultural  and  residential 
projects.  As  Project  Architect,  she  was  responsible  for  the  Long  Beach  International 
Elementary  School  and  the  Children's  Museum  Los  Angeles.  After  being  promoted  to 
Project  Manager,  Ms.  Kuhle  was  responsible  for  many  of  the  firm's  most  celebrated 
projects  including  the  third  phase  of  the  Hypo  Alpe-Adria  Bank  in  Klagenfurt, 
Austria,  the  LEED  Silver  certified  Caltrans  District  7  Headquarters  in  Los  Angeles 
and  the  New  Academic  Building  for  the  Cooper  Union  in  New  York  City,  which  is 
slated  to  receive  a  LEED  Platinum  certification  from  the  United  States  Green  Building 
Council.  Prior  to  her  departure,  Ms.  KuhLe  helped  to  develop  the  concept  design  for 
the  Rancho  Serrano  High  School  in  Corona,  a  pilot  project  that  aspires  to  become 
the  first  energy  neutraL  public  school  in  the  State  of  California.  In  2006,  she  also 
managed  the  firm's  competition  winning  design  for  the  Phare  Tower  in  Paris,  a  300 
meter  commercial  office  building  that  aims  to  set  new  benchmarks  for  sustainabLe 
design  whiLe  providing  an  iconic  landmark  in  the  Parisian  skyline. 

Ms.  Kuhle  received  her  Diploma  in  architecture  from  the  Technische  Universitat  in 
Darmstadt,  Germany  and  her  Master  of  Architecture,  with  distinction  for  excellence 

in  design,  from  CoLumbia  University.  She  has  lectured  and  taught  design  at  CornelL 
and  UCLA  and  has  been  published  in  A+U,  Architectural  Record,  SOMA,  Columbia 
University  Abstract,  and  SD.  Ms.  KuhLe  has  been  recognized  for  her  design  work 
in  numerous  competitions.  She  was  awarded  1 5t  place  for  her  master  plan  of  a 
sustainable  housing  and  industrial  development  in  Augsburg,  Germany  and  also  won 
1 5t  prize  for  design  of  Light  raiL  station  in  Dortmund,  Germany. 
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selected  projects: 

in  process: 

2007  Maxfield  GaLLery.  West  Hollywood  CA  -  2,i005f  gallery 
2007  Jenni  Kayne  Store,  Los  Angeles  -  2 ,4. D D ef  retail  store 
2007  Tarina  Tarantino,  Los  Angeles  [w/  K.  Loock]  -  21 ,000=1  design  studio, 

corporate  office  +  production 
2007  Mu  lino  Hand  Drive  Residence,  Los  Angeles  -  500=f  pool  house,  pool 

and  Landscape 
2007  Dahlia  Avenue  Residence,  Los  Angeles  -  outdoor  spaces  and 

landscape  design 

completed: 

2007  James  Perse  Store,  Beverly  HilLs*  -  5,000,f  retail  store,  facade  and 

outdoor  courtyard 
2007  Larchmont  Charter  School,  Los  Angeles  -  14,0OQSf  school  remodel 

2007  Mulholland  Drive  Residence,  Los  Angeles  -  3,D00=t  remodel 

2007  James  Perse  Store,  New  York,  store  2  -  1 ,000=*  retail  store 

2006  Maricopa  Drive  Residence,  Los  Angeles  -  3,50 05f new  residence 

2006  Los  Feliz  Charter  School,  Los  Angeles  -  master  planning  and  entitlements 

2006  James  Perse  Store,  Brentwood  CA  -  300£f  retail  store 

2006  James  Perse  Store,  San  Diego  -  1 . 3 0 0 £f  retail  store 

2006  Roscomare  Road  Residence,  Los  Angeles  -  2,0005f  artist  studio  addition  and 

residential  remodel 
2006  HiLltop  Nursery  SchooL  -  outdoor  canopy 
2006  Resort  Hotel,  Baja  Mexico  -  due  diligence 
2006  James  Perse  Store,  Las  Vegas*  -  1 ,500^  retail  store 
2006  James  Perse,  Los  Angeles  -  3 , D 0 0 sf  sample  production  studio 
2006  WesthoLme  Ave   Residence  ,  Westwood  CA  -  artist's  studio  and 

interior  remodel 
2006  HiLltop  Residence,  Silverlake  CA*  -  1  ,800,f  new  residence 
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2005  Larchmont  Charter  School,  West  Hollywood  CA  -  outdoor  spaces 

2005  Gayton  PLace  Residence,  Malibu  CA  -  3 r 0 0 0 5f  new  residence  (design] 

2005  Kirkwood  Drive  Residence,  Los  Angeles  -  2,40Q5f  new  residence  (design] 

2005  Perugia  Way  Residence,  Los  Angeles  -3,000  5f  addition  and  landscape 

2005  Pacific  Coast  Hwy.  Residence,  Malibu  CA  -  3.500,f  residence  [design] 

2005  James  Perse  Store,  Malibu*  -  1 . 0 0 0 £f  retail  store 

2005  James  Perse  Store,  New  York,  store  1*-  1  ,000,f  retail  store 

2004  James  Perse,  Los  Angeles  -  2,000*1  press  offices  2 

2004  Ranch  House,  Mariposa  CA  -  4,5QQ5f  new  residence 

2004  Gould  Avenue  Residence,  Los  AngeLes  -  2,400^  new  residence  (design] 

2003  Eden  Place  Residence,  Los  Angeles  -  landscape  design 

2003  Rotary  Avenue  Residence  2,  Los  Angeles  -  1 ,500 5r  remodel 

2003  James  Perse,  Los  Angeles  -  S.OOO.f  corporate  offices  2 

2003  James  Perse  Store,  Los  Angeles*  -  2,7Q0d  retail  store  and  outdoor  courtyard 

2003  Oriole  Drive  Residence,  Los  Angeles  -  3,00 Ost  addition  [design] 

2003  Oaks  hire  Avenue  Residence,  Los  AngeLes  -  1 ,500Sf  remodel  [design] 

2003  Century  City  Condominium,  Los  Angeles  -  1  ,500.f  interior 

2003  Sycamore  Avenue  Condominium,  Los  Angeles  -  1 ,000*f  interior 

2003  James  Perse,  Los  Angeles  -  1 ,000=f  press  office  and  showroom 

2003  James  Perse,  New  York  -  1 ,200sf  wholesale  showroom 

2003  Los  Titos  Road  Residence,  Los  AngeLes*  -  infinity  swimming  pool,  outdoor  + 

Landscape  design 
2002  Vermont  Avenue  Condominium,  Los  AngeLes  -  90Q5i-  interior 
2002  Stern  Avenue  Residence,  Los  AngeLes  -  2,00 Osf  addition  and  outdoor  space 
2002  Avenue  51  Residence,  Los  Angeles  -  1 ,000^  addition  [design] 
2002  Larmar  Road  Residence,  Los  AngeLes  -  3,00 Osf  addition  and  remodel 
2002  West  holme  Avenue  Residence,  Westwood  CA  -  2.500^  remodeL 
2002  Rotary  Drive  Residence,  Los  AngeLes-  2, OOOsf  artist  studio  and 

residential  remodeL 
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01  Lyte  Stores,  National  Roll  Out  -  1,5Q0if  prototypes 

01  MaraviLla  Drive  Residence,  Los  Angeles  -  5,000 Sf  addition  and  remodel 

01  St  Ives  Drive  Residence,  Los  Angeles  -  4- , 0 0 0 &r  remodel 

00  JSM+  Communications,  Santa  Monica  CA*  -  8,0005f  advertising  agency 

00  Ml.  Culver  City  CA  [w/ Type  A]  -  3, 50 0*t  advertising  agency 

00  Chrome  Hearts  Store,  West  Hollywood  CA,  [execution]  -  2,000sf  addition 

and  remodel 
00  James  Perse  Enterprises,  Los  AngeLes  -  4,QQQ5f  corporate  office  and 

design  studio 
00  Les  Deux  Cafes,  Hollywood  CA,  bar-  1,000sf  interior  remodel 
00  Paseo  HidaLgo  Residence,  MaLibu  CA  (w/  J.  Levy]  -  3,4005f  new  residence 
99  Perse  Residence,  Los  Angeles*  —  2 , 3 DOsf  remodel,  Landscape  and 

furniture  design 
96  Maxfield  Bleu  Store,  West  HolLywood  CA*  -  5,0005f  retail  store  and 

outdoor  courtyard 
96  Cove  Dr.  Residence,  Los  Angeles  -  2 , 0 0 0 &f  remodel  and  landscape 
95  Cambridge  Apartments,  Van  Nuys  CA  -  remodel  of  39 -unit  apartment  building 
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WASH  'N  ROLL 


Squaredville.com 


Dream  big.  Work  hard.  Live 
simply.  Give  back. 


Dr.  Bing  Han  Ginseng 


MicaMira,  SynMira, 
GlassMira 


Sandream  Enterprises,  LLC 

100  Passaic  Ave,  Chatham,  NJ  07928 
Tel:  973-882-3077  Fax:  973-882-3088 

Tevco  Inc. 

Steven  B.  Neidenberg 

110  Pomponio  Avenue 

South  Plainfield,  NJ  07080 


PO  #  76134 


SanJream  Enterprises,  LLC 

100  Passaic  Ave,  Chatham,  NJ  07928 
Tel:  973-882-3077  Fax:  973-882-3088 


MicaMira  OV18 

SynMira  GR37 

GlassMira  BG64 

Lot  #10003025/10003051/10003080 

Net  Weight:  1kg  each 


Satori  Pointe 


SeeEminilnAdvance 


The  Extreme  Sports  Spider 

Extreme  Sports  Spider 

The  Sporty  Little  Spider 

Sporty  Little  Spider 


Sarah  Havens  Millinery 
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THOMAS  LEE 


Thomas  Lee  Luxury  Sheets   Rated  Best  Sheets  by  The  Chicago  Tribune 
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IHthomas  lee 
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Free  Swatch  The  Thomas  Lee  Difference'" 


1         Items:  0 

Our  Guarantee  Philosophy  About  Us  Contact  Us 


My  Cart 


Thomas  Lee  Cotton... 

Sheets  &  Pillowcases 

Duvet  Covers  and 
Pillow  Shams 

Down  Comforters 

Down  Pillows 

Blankets  &  Throws 

Towels 

Bath  Rugs 

Shower  Curtains 

Bath  Robes 

Thomas  Lee  Bamboo... 

Sheets  &  Pillowcases 

Coverlets  and 

Pillow  Shams 

Towels 

Bath  Rugs 


"I  love,  love,  love  your  sheets! 
...the  best  sheets  in  the  world!" 
RL,  New  York 


To  request  a  free  swatch 

of  our  luxury  sheets, 

click  here 


Thomas  Lee  Luxury  Sheets  are  guaranteed  to  exceed  your  highest  expectations. 
Sheets  &  Pillowcases  Blankets  &  Throws  Comforters 


Bath  Products 


H 


Luxury  Bed  Sheets 

Pillowcases 

Duvet  Covers  &  Pillow  Shams 


Luxury  Hungarian  Goose  Down 
Comforters  and  Pillows 


Luxury  Towels 

Bath  Rugs 

Shower  Curtains 

Bath  Robes 


What  Makes  Thomas  Lee  the  Best? 


By  offering  our  luxury  bedding  and  bath  products  directly  and  avoiding  the  high  markup  of  traditional  retailers,  we  are  able 
to  offer  you  the  world's  best  sheets,  comforters  and  towels  at  an  extraordinary  price,  including  free  shipping  to  anywhere  in 
the  continental  United  States  on  orders  of  S150  or  more.  Whether  for  your  own  use  or  as  a  gift  to  those  who  appreciate 
owning  the  best,  our  bed  linens  and  bath  products  are  guaranteed  to  exceed  your  highest  expectations. 
Get  the  best  sheets  ■  Get  Thomas  Lee.    Read  more  about  the  Thomas  Lee  Difference.™ 


Rated  best  by 

Ellen  Warren,  The  Chicago  Tribune 

"Absolute  he 


Genuine  High  Thread  Count        100%  Finest  Cotton 


Thomas  Lee's  incomparable  500 
thread  count  PerfectCale®  bed 
sheets  will  provide  years  of  lasting 
comfort.  No  plied  yarns.  No  inferior 
sateen  weaves. 


The  American-grown  Pima  Cotton 
used  in  Thomas  Lee  bed  linens  is 
actually  better  than  Egyptian 
Cotton. 


The  Thomas  Lee  Guarantee 

Thomas  Lee  all  cotton  luxury  sheets, 
pillowcases,  duvet  covers  and  shams 
are  unconditionally  guaranteed  for  90 
days  from  date  of  purchase.  All  other 
products  are  guaranteed  for  30  days. 
If  you  do  not  agree  we  offer  the  finest 
bed  and  bath  products  that  you  have 
ever  owned,  return  them  to  us  for  a 
full  refund. 


"\ 


See  what  Thomas  Lee 
customers  are  saying... 


SECUREii     SECUREo 


HSSHft.    0™ 


Philosophy  |    Privacy  |   Security  | 


Quantity  Discounts  | 


Care  Instructions  |   Returns 
ind  logo  and  the  nan-  F  ■?''"■; 'itC-rile  aie  t::JtT.3Io  of  Thomas  Lee  Lit 
;:  advertising.  prod.ots  and  pao-iagrg  a  e  -:>ub  e>:t  :o  protection  of  US 
Copyrigh: :i-  Tha.ras  L^*  L;c.  A.:  rights  reserved. 


Track  Shipments  [   Site  Map 
..  Daiviile  Virginia. 


1/2/2010  2:53  PM 


Gal  way  Bay 


Kinematic  Body  Engineering 


SmartReview 


Blessing  Beans 


MADE  OFF:  THE  CON  ARTIST 
GAME 


COMMODE 


COUTURE 


l(^igjfi^fcus^iiaja/  c*azQ&r<Syfhx~  t<oile£  tcunk/  <^  HcL 


Easily  installs  in  minutes 


Fits  most 
toilet  tanks  and  lids 


Machine  or  hand  washable 


Available  in 
many  fashionable  styles 


Stain  resistant 


COMMODE 


SW 


COUTURE 


Jfi&fL-fbt&fii&n,  cai&er<s.  fiir  ttailet  tank  <&r^  lid 


fabidaiis.  fabric  c&wtzr<s.  tfiat  bring  clef jant  •style  ta  yaur  hatfivaami 


Easily  installs  in  minutes 


Fits  most 
toilet  tanks  and  lids 


Machine  or  hand  washable 

Available  in 
many  fashionable  styles 

Stain  resistant 


Commode  Couture  Inc 
Virginia  Beach,  Virginia  23451 

www.commodecouture.com 
Made  in  China 


ll42Q00"06200l 


PRIMAL  EARTH 


YiBRryiENi\ 

PRIMAL  EARTH  ™ 

Ancient  Liquid  Food  Formula 
Super  Nutrient  Antioxidant  Blend 
Dietary  Supplement 

Net  Wt.  16  oz  (  448  Grams  ) 


I  Know 


EZ  FLEX 


dickens  cider 


Testosterone  Deficiency 
Treatment  Center 
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Magic  Catch 


Wingman  Multi-Sport 
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6  { 10)  OZ  BOTTLES 


fi  i.2i')i  OX  BOTTLES 


12  (10)  OZ  BOTTLES 


12  (2D)  OZ  BOTTLES 


OWA  MOBILE  CLOUD 


Experiential  Kinesiology 


Cocoa  Joy 


green  ceal 


green  ceal 

\J  CERTIFIED 


Global  Research  and 
Development  Funding  INC. 


Hip  Hop  Democrat 


Hip  Hop  Conservative 


Hip  Hop  Independent 


On  The  Job 


County  Seat 


Jeans  West 


Sky  River 


Sky  riveR 
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HELICOPTERS 


ShopperLady 


ShopperLady 


CalTO 


El  Rey  Del  Jaripeo 
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A  Tradition  of  Care  You  Can  Trust 


Declaration 

The  undersigned,  being  hereby  warned  that  willful  false  statements  and  the  like  so  made  are  punishable  by  fine  or 
imprisonment,  or  both,  under  18  U.S.C.  Section  1001,  and  thai  such  willful  false  statements,  and  the  like,  may  jeopardize  the 
validity  of  the  application  or  any  resulting  registration,,  declares  that  he/she  is  properly  authorized  to  execute  this  application 
on  behalf  of  the  applicant;  he/she  believes  the  applicant  to  be  the  owner  of  the  trademark/service  mark  sought  to  be  registered, 
or,  if  the  application  is  being  filed  under  15  U.S.C.  Section  1051(b),  he/she  believes  applicant  to  be  entitled  to  use  such  mark 
in  commerce:  to  the  best  of  his/her  knowledge  and  belief  no  other  person,  firm,  corporation,  or  association  has  the  right  to  use 
the  mark  in  commerce,  cither  in  the  identical  form  thereof  or  in  such  near  resemblance  thereto  as  to  be  likely,  when  used  on  or 
in  connection  with  the  goods/services  of  such  other  person,  to  cause  confusion,  or  lo  cause  mistake,  or  to  deceive;  and  that  all 
statements  made  of  his/her  own  knowledge  are  true;  and  that  all  statements  made  on  information  and  belief  are  believed  to  be 
true. 

Signature  Section: 


^^  C^-Jfes- 


Signature: 

Signatory's  Name:  Robert   P.    Carpenter 

Signatory's  Position:      President   and   CEO 

Date  Signed: December   23,    2009 

NOTE  TO  APPLICANT:  When  filed  as  part  of  the  electronic  form  (i.e..  scanned  and  attached  as  an  image  file),  the 
signature  page  must  include  both  the  signature  information  and  the  boilerplate  declaration  language.  Do  not  include  the  enlir 
application,  but  do  ensure  that  the  boilerplate  declaration  language  actually  appears:  a  signature  by  itself  will  not  he 
acceptable.  If,  due  to  browser  limitations,  the  boilerplate  declaration  language  appeal's  on  a  previous  page  when  printed,  you 
must  "merge"  the  declaration  and  signature  block  onto  a  single  page  prior  to  signing,  so  that  the  one  complete  page  can  be 
scanned  to  create  an  acceptable  image  file.  It  is  recommended  that  you  copy-and-pastc  the  entire  text  form  into  another 
document,  manipulate  the  spacing  there  to  move  the  declaration  and  signature  section  to  a  separate  page,  and  then  print  this 
new  version  of  the  text  form  to  send  to  the  signatory. 


BRIDAL  POINT 


fX^BRIDALPOINT" 

V,      _>    Targeted  Bridal  Marketing  Solutions 


ABOUT        FEATURES        PRICING        LOGIN 


An  Affordable,  Targeted,  and  Automated  Direct  Mail  Solution  For  Local  Bridal  Businesses. 


A  Powerful  Cycle 

< 
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GO  PRO 


Old  Village  Productions 


breil 


NIVADA 


PleyDey 


VERNAL 


STUPID  WARS 
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CARPET  CLEAJWINC 


-MAJOR-THREAT  PRODUCTIONS 


JUNK 


(3 


MISSION:VISION 


DESCARGA  MUSICAL 


Ill    m\IIN(.i:ii:ii  INK 


MULCO 


INCOME  MAX 


The  Legacy  Rescue  Plan™ 


The  Income  Max™ 


The  Life  Portfolio© 


The  Team 


FINANCIAL  SERVICES 
ENTREPRENEUR 


P.O.  Bo*  879  ■  Bristol.  CT  Of 
Plione  BOO.  639. 2032 

www.TheProducersFirm.cam 


Wc  have  produced  varit 

•  "Hit  F-'in.ini-i.il  Scrv 
School 

In  addinon  no  die  ahov. 


A  Life-Lime  Of  Income 
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METABOLIC  MAYHEM 


US      HSR 


US  HIGH  SPEED  RAIL  ASSOCIA 


HIGH  SPEED  RAIL 

NEWSu"'^u"tuu,ultu"a 


HIGH  SPEED  RAIL:  A  HIGH 
SPEED  SOURCE  FOR  NEW 
AMERICAN  JOBS 


n 


With  business  leaders  and  -resident  Obama  holding  a  Jobs 
Summit  at  the  White  House  today,  and  the  Labor  Department 
reporting  that  480  000  American  ?  filed  unemployment  insurance 
claims  last  ■.,.eek  one  bright  soot  in  transportation  technology  offers 
hope  for  future  job  growth. 

High  speed  pa     ■  ■  ;ii    ■  i  .1.  .  ■  .  njpported  by  more  than  S13 

billion  in  current  i.    :    <ii  i  :    :■'■■:  ■ ■■:!■     fu:i- :  ni-:l  i     mi .  ■    I  in  benefit  from 

an  additional  $50  billion  over  the  next  six  years-presuming  the  Congress  pas  ;es  the 
Surface  Transportation  Reauthorization  A/.r  early  next  year  High  Speed  Rail  (HSR) 
..1  ■  : Li    iiirls  if  i   .i i.  or ■■■• ig  and  seivtce 
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WHITE 

GIRL 
SALSA7" 


»j 


TRIMZ  ON  A  WHIM 

Licensed,  professional  stylist. 

When  you  want  it,  Where  you  want  it. 

Affordable  luxury.... 


* 

Our  stylists  will  come  straight  to  you!  When  you  make  your 

appointment  with  us  you  set  the  location  as  well.  Call  Tasha  today 

to  get  your  trim...  on  a  whim! 

Services 

Haircut 

$15 

Shampoo  and  blow  dry 

$10 

Shampoo,  haircut,  and  blow  dry 

$25 

Roller  set 

$30 

Curling  Iron  set 

$10 

Color 

$40  and  up 

Grey-blending 

$25 

Highlights 

$45  and  up 

Eyebrow  wax 

$10 

Lip/chin  wax 

$7 

Manicure 

$12 

Call  Tasha  today  to  make  your 
appointment! 

Email  your  questions  to:  iwQHtitnow@trimzoiiQwhim.com 

www .  trimzonawhim .  com 


317-756-7637 

9am-7pm 

Monday-Saturday 


www .  trimzonawhim .  com 


SPRIG 


READY  YOUR  SKIN 


YOLO 


deals 

buy  low.  do  good. 


YOLO  deals 

°""" denver  ' 


SPRIG 


DARCY'S  DELIGHTS 


m  THE  UNITED  STATES  PATENT  AND  TRADEMARK  OFFICE 


Applicant        : 

Darcy  E.  Grainger 

Mark               : 

DARCY'S  DELIGHTS 

Serial  No.        : 

To  Be  Assigned 

Goods/           ■: 

BAKERY  GOODS 

Services 

International  : 

30 

Class 

DECLARATION  OF  DARCY  E.  GRAINGER  IN  SUPPORT  OF 
CONSENT  TO  THE  USE  AND  REGISTRATION  OF  NAME 

United  States  Patent  and  Trademark  Office 
Commissioner  for  Trademarks 

Dear  Commissioner: 

I,  Darcy  E.  Grainger,  declare  under  penalty  of  perjury  as  follows: 

I  hereby  consent  to  the  use  and  registration  of  my  name,  in  whole  or  in  part,  relative 

to  the  above-referenced  trademark  application  for  registration  of  the  mark  DARCY'S 

DELIGHTS  by  individual  applicant  Darcy  E.  Grainger,  for  any  and  all  goods  and/or  services, 

including  but  not  limited  to  the  goods  listed  above. 

Executed  this  5th  day  of  December,  2009,  under  penalty  of  perjury. 


}#4dl  £.  JjfYM^ 


DARCY  E. 


INGER 


BonVoyou 


SIMON  STEAK 


BUY  LOW.  DO  GOOD. 


YOLO  deals 

°""" denver  ' 


ROCK  STAR  DNA 


ROCK  STAR  DNA 


THE  "IT"  FACTOR 


Confidence 

Perseverance 

Creativity 

Adaptability 

Likeability 


CANA 


INNOVATIONS  IN  IRRIGATION 


Show  Guide 


December  9-1 1, 2007 

San  Diego  Convention  Center 

Education  &  Certification:  December  6-1 1 


28th    ANNUAL 

INTERNATIONAL 

IRRIGATION  SHOW 


IRRIGATION 

ASSOCIATION 

www.irrigation.org 


Thanks  to  our  show  sponsors  .. 
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IRRIGATION  PRODUCTS 


IRRIGATION  SOLUTIONS 
WORLDWIDE" 


the  Master  l^f 
Gardner 

Company 

The  Best  Start  To  A  Beautiful  Landscape 


EQJinG    RAH&BlRD 


.HARCQ) 


Hunter 

The  Irrigation  Innovators 

Irritrol 

Get  more  done" 

^1  John  Deere 

WATER  TECHNOLOGIES 


TORtt 


TUCOR 


Kent  rurf 

Supply,  Inc. 

Est.  1958  

Intelligence  In  Irrigation 


i  •itJii 


Warren  Thoma  &  Associates 
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Make  Sure  You  Visit  ... 

•  Solution  Center:  Booth  1239 

•  New  Product  Contest:  Booth  2039 

•  IAEF  Silent  Auction:  Aisle  600 
y^f^Wk  Jot  down  your  bid  for  any  item. 
Vlfli''   It's  easy.  It's  fun.  If  you're  the 

highest  bidder,  you'll  get  the  item. 
Plus  you'll  be  helping  a  great  cause, 
the  IA  Education  Foundation. 


Future  IA  Shows 


2008   •  Anaheim,  California 


Education  &  Certification:  October  30-November  4 


2009   •   San  Antonio,  Texas 

Exhibits  &  Show:  December  2-4 
Education  &  Certification:  November  29-December  4 


2010   •    Phoenix,  Arizona 

Exhibits  &  Show:  December  5-7 
Education  &  Certification:  December  2-7 


Innovations  in  Irrigation 


CC-Convention  Center 


Sunday 
Dec.  9      Agriculture    CC-30D      Moderator:  Freddie  Lamm,  Kansas  State  University 


9:00  a.m.      The  Irrigation  of  Reclaimed  Water  to  Enhance  a  Biosolids  Land  Application  Site 

Tim  W.  Woody,  City  of  Raleigh  Public  Utilities 

9:20  a.m.      Effluent  Nitrogen  Management  for  Agricultural  Re-Use  Applications 

Daniel  J.  Howes,  Irrigation  Training  and  Research  Center,  Cal  Poly  State  University,  San  Luis  Obispo 

9:40  a.m.      Center  Pivot  Design  for  Effluent  Irrigation  of  Agricultural  Forage  Crops 

Franklin  Gaudi,  Irrigation  Training  and  Research  Center,  Cal  Poly  State  University,  San  Luis  Obispo 

10:00  a.m.      Alternative  Decentralized  Wastewater  Disposal  in  the  Alabama  Black  Belt  Using  Soil  Moisture-Based  SDI 

Jiajie  He,  Auburn  University 

10:20  a.m.      Ensuring  Equal  Opportunity  Sprinkler  Irrigation 

Freddie  Lamm,  Kansas  State  University 


10:40  a.m.       BREAK 


11:00  a.m.      Low-Pressure,  Low-Cost  Sprinkle  Irrigation  for  Smallholders 

J.N.  Ray,  Keller-Bliesner  Engineering,  LLC 


11:20  a.m.      Center  Pivot  Simulator  for  Evaluating  Irrigation  System  Design  and  Management  Effects  on 
Infiltration  and  Erosion 

Bradley  A.  King,  USDA-ARS 

11:40  a.m.      Wireless  Infrared  Thermometers  for  Automated  Irrigation  Scheduling  of  a  Center  Pivot 

Susan  A.  O'Shaughnessy,  USDA-ARS 


12:00  p.m.      Kansas  Survey  of  Center  Pivot  Nozzle  Packages 

Ofi  Danny  Rogers,  Kansas  State  University 


12:20  p.m.      Evaluation  of  Water  Distribution  Uniformity  Under  a  Traveling  Gun  Irrigation  System 

Hossein  Dehghanisanij,  Agricultural  Engineering  Research  Institute,  Iran 


Agriculture     CC-30D     Moderator:  Terry  Howell,  USDA-ARS 


2:00  p.m.      Evaluating  Three  Evapotranspiration  Mapping  Algorithms  With  Lysimetric  Data  in  the  Semi-arid 
Texas  High  Plains 
Jose  L.  Chavez,  USDA-ARS 


2:20  p.m.      Is  Irrigation  Real  or  Am  I  Imagining  It? 

Terry  A.  Howell,  USDA-ARS 


2:40  p.m.      Drip  and  Furrow  on  Processing  Tomato  Field  Performance 

Charles  M.  Burt,  Irrigation  Training  and  Research  Center,  Cal  Poly  State  University,  San  Luis  Obispo 

3:00  p.m.      Measuring  Water  Use  and  Root  Distribution  of  Drip  Irrigated  Watermelon  in  a  Humid  Climate 
Using  Multi-sensor  Capacitance  Probes 

Ian  McCann,  University  of  Delaware 

3:20  p.m.      In-Field  Evaluation  of  Subsurface  Drip  Irrigation  (SDI)  Systems  in  Kansas 

Mahbub  Alam,  Kansas  State  University 

3:40  p.m.       BREAK 


4:00  p.m.      Use  of  Gravity  Drip  on  the  Navajo  Nation 

Edward  C.  Martin,  University  of  Arizona 


4:20  p.m.      Irrigating  Onions  With  Subsurface  Drip  Irrigation  Under  Different  Stress  Levels 

Juan  Enciso,  Texas  A&M  University 

4:40  p.m.      Integration  of  Micro  Irrigation  Systems  With  Minor  Irrigation  Projects  -  A  Case  Study 

Sharad  Dugad,  Jain  Irrigation  Systems  Ltd. 

5:00  p.m.      A  Study  of  Emitter  Clogging  and  Development  of  the  Mathematical  Relationship  Between  Emitter  Clogging 
and  Water  Quality 

Ahmad  Asgary  Sr.,  Tehran  University,  Iran 


Innovations  in  Irrigation  cc-convenwon center 

Decd130         Agriculture    CC-30D      Moderator:  Todd  Trooien,  South  Dakota  State  University 

1  no  n  m         Technologies  for  Longer  Pump  Life 

Randy  D.  Delenikos,  LAKOS  Separators  &  Filtration  Systems 


-—— rncreasinq  Crop  Productivity  and  Water-Use  Efficiency  by  Utilizing  Ethanol  C02  Emissions 

1 .20  p.m.        lD"acvrfGs^™PcPernter  Z  Irrigation  Technology,  California  State  Umversrty,  Fresno 


^—         Risk  ,„  income  Return  from  Limited  Irrigation  Using  the  Crop  Water  Allocator 

'  Norman  L.  Klocke,  Kansas  State  University 


9-nn  n  m         Limited  Irrigation  of  Alfalfa  . 

2.00  p.m.        unrne   ^^  ^^  Colorado  Water  Conservancy  District 


^  m.        Irrigation  Water  Stress  Management  Study  of  Vineyard  Transpiration  With  a  Sap  Flow  Meter 

Michael  Van  Bavel,  Dynamax  Inc. 


2:40  p.m.        BREAK 

—^ ; c7op  Growth  and  soil  Water  Spatial  Variability  Under  a  Variable  Rate  Center  P.vot 

Kenneth  C.  Stone,  USDA-ARS 


^— -         Managing  Sprinkler  Irrigation  With  In  Situ  Infiltration  Data 

Robert  Molacek,  USDA-NRCS 


_— selection  of  Pressure  Reducing  Pilots  for  Low  Volume  Irrigation  Systems 

Amos  Yardeni,  Ay-Tec,  Israel 


400  P.m.        Mathematical  and  Statistical  Analyses  of  Infiltrated  Water  Distribution  in  Surface  Irrigation 

Kamal  Hossny  Amer,  Menoufiya  University  at  Shibin  El-Kom,  Egypt 


4:20  p.m. 
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DeT'l'l'       Agriculture     CC-26A      Moderator:  Len  Ring.  Alberta  Agriculture  and  Food 


fS^S Development  of  a  Nomograph  for  Scheduling  Irrigation  for  Flood  Irrigated  Pecan  Orchards 

junming  Wang,  New  Mexico  State  University 

i^n Experimental  Verification  of  a  Recursive  Method  to  Calculate  Evapotranspiration 

Robert  J.  Lascano,  Texas  A&M  University 

— —         Determination  of  Crop  Coefficients  (Kc)  for  Irrigation  Management  of  Crops 

Giovanni  Piccinni,  Texas  A&M  University 


1000  a  m       Using  Atmometers  for  Irrigation  Scheduling  in  Oklahoma 

Rick  Schlegel,  USDA-NRCS 


^H^oTm       EPIC  Model  as  a  Decision  Support  System  for  Irrigation  Management  of  Crops 

Jonghan  Ko,  Texas  A&M  University 


10:40  a.m.       BREAK 

:,.,.„„  am       A  Web-Based  Advisory  Service  for  Optimum  Irrigation  Management 

Charles  Hillyer,  Oregon  State  University 


H^oam       irrigation  Scheduling  of  a  Water  Stress  Sensitive  Crop,  Lessons  From  Potato 

Clinton  C.  Shock,  Oregon  State  University 


— - — Micro  S[)rinkler  Irrigation  Using  SCADA  and  Sensor  Network  for  Freeze  Prevention 

11 :40  a.m.      Micro  Sprinkler  Inj,^  ^  ^9^  Techno|ogy  Ca|jfornia  state  Universlty,  Fresno 


^■00  p  m       Decision  Support  Model  for  Irrigation  and  Drainage  Management  of  Paddy  Fields  in  Uganda 

Joshua  Wanyama,  Makerere  University  Kampala,  Uganda 


— —       rrrigation  Scheduling  in  Cassava  Based  Forage  Intercropping  Systems 

P     '      Kandasamy  Vaiyapuri,  Tamil  Nadu  Agricultural  University,  India 


12:40  p.m. 
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LIPSSENTIALS 


Precision  Computing 


Eredsion 
Vompatlng 

(541)292-9903 
Steve  Claus 
18901  DwyerLane 
Fort  Bragg,  CA  95437 


Invoice 

Date 

Invoice  # 

9/20/2009 

3946 

Bill  To 

Quality  Inn 

400  S  Main  Street 

Fort  Bragg,  CA  95437 

Description 

Qty 

Rate 

Amount 

Phone  Configuration  with 
Datacap  Systems 

Datacap  Loadout  Charge 

Onsite  Datatran  Loadout 
Configuration  and  Testing 

.5hrs 
1  unit 

1hrs 

$90/hr 

$100 

$90/hr 

$45.00 
$100.00 

$90.00 

Site: 
License*  1894 

Total                       $235.00 

Hip  Hop  Liberal 


'we  wanted  change,  now  we 
have  an  ObamaNation" 


HomeRun.com 


RESET  2010 


Introduction:  Concept  Call 

December  18,  2009 

12PM -12:45PM  EST 

9AM  -  9:45AM  PST 


Phone  Call 

45  mins 


5  min:  Welcome  -  Sally  Z  and  all 

3  min:  Mission  Statement  -  Sally  Z 

10  min:  Defined  &  Components  -  Sally  Z  &  Gina  W 

2  min:  Advantages  -  Sally  Z 

20  min:  Discussion  -  All 

5  min:  Next  Steps  -  Sally  Z 
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Welcome 


RESET 
v2010; 


Bay  Area  Patriots  (B.A.P.):  A  nonpartisan,  grassroots  group  in  the  San  Francisco  Bay 
Area  that  champions  lower  taxes  and  limited  government  and  fiscal  responsibility. 
(www.  BayAreaPatriots.  com) 

Center  for  American  Responsibility  (C.A.R.):  Emerging  from  the  Tea  Party 
movement,  C.A.R.  provides  an  easy,  secure  and  affordable  way  for  Grassroots 
Organizations  and  their  members  to  express  their  opinion  about  current  issues  to 
members  of  Congress.  (www.CenterforAmericanResponsibility.org) 


RESET  2010™ 
lission  Statement 


RESET  2010™  is  a  nationwide,  grassroots  initiative  to  identify  and  replace  members  of  Congress 
who  have  failed  to  uphold  their  sworn  constitutional  duty  to  represent  the  people.  Like  a  computer 
virus,  these  legislators  have  corrupted  America's  political  system  by  placing  their  personal  beliefs 
and  agendas  above  the  expressed  will  of  their  constituents. 

RESET  2010™  is  about  Principles  not  Party:  about  America's  commitment  to  elect  in  2010 
members  of  Congress  who  stand  for  the  principles  of  American  Exceptionalism: 

•  limited  government 

•  individual  liberty 

•  fiscal  responsibility 

•  lower  taxes 

RESET  2010™  will  restore  our  republic  to  the  representative  form  of  government  intended  by  our 
Founding  Fathers,  a  government  OF  the  people,  BY  the  people,  and  FOR  the  people. 

De-bug  the  system.  RESET  2010™  . 


RESET  2010™ 

Defined 

VOICE: 

■  RESET  2010™  provides  the  national  voice  for  all  Tea  Parties  through  elections  201 0 

■  Regional  Leadership 

■  50  to  100  primary  targets 

■  Selected  from  the  bottom-up 

TOOLKIT: 

■  RESET  2010™  is  a  toolkit  for  Tea  Party  Patriots 

■  BlastFax 

■  Visibility  -  Fundraising  and  Recruiting 

■  YouTube  Page 

■  E-Meet  &  Greet 

ACTION: 

■  RESET  2010™  is  collaboration  (not  add-on  time) 

Candidate  Selection  and  Vetting 

Voter  Registration  /  Absentee  Voter  Registration 

Voter  Education 

Election  Day 

Help /Idea  Exchange 


RESET 
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RESET  2010™ 

Components 
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VOICE:  National 

■  Blast  Fax 

■  Splash  Beginning -01/20/2010 

■  E-Meet  and  Greet 

■  YouTube 

TOOLKIT: 

■  Access  to  RESET  2010™  merchandise,  including  bumper  stickers,  pins  and  T-shirts 

■  Links  for  your  website 

ACTION:  Bottom-Up 

■  Calendar  leading  to  November  elections 

■  Event-specific  collaboration  with  other  Tea  Party  leaders 


We  Want  Your  Input!  Purely  for  the  sake  of  time  -  give  us  a  minute  to  outline  Advantages. 
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RESET  2010™ 

Advantages 

A  national  voice 

Unified  Effort  Among  Tea  Parties  leading  to  Election  Results 

A  powerful,  visual  brand  - 

■  Ubiquitous 

■  Understood  by  Youth 


Access  to  efficient,  effective  campaign  tools  to  help  your  group  mobilize  and  campaign 
for  better  representation  in  Congress 

Electronic  collaboration  -  Website,  YouTube,  Google  Calendar 


RESET 
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RESET  2010™ 

Discussion 


RESET  2010™ 

Next  Steps 
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Have  a  warm  and  wonderful  Christmas  and  New  Years  Holiday  with  Family  &  Friends! 

Join  us  for  a  webinar  scheduled  for  DATE  TBD 

Identify  and  introduce  RESET  2010™  to  fellow  Tea  Party  leaders 

Commit  to  bring  RESET  2010™  to  your  group  via  meetings,  emails,  etc. 

Your  Feedback  to  us! 

■  Business  Card 

■  Initial  RESET  2010™  package 


RESET  2010™ 


Sally  Zelikovsky:  Sallv@BavAreaPatriots.comcastbiz.net 


Gina  White:  GRvVhite@CenterforAmericanResponsibilitv.org 
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ALL  IN  Retreats 


Bandiru 


Together 


What  is  Banding  People  Together? 

Banding  People  Together  is  a  refreshing  alternative  to  the  many 
teambuilding  workshops  currently  in  the  market  place  today.  It's  an 
experience  like  no  other — bringing  teams  together  to  write  a  song. 
In  this  intimate  and  creative  process,  team  members  learn  volumes 
about  how  they,  as  a  team  and  as  individuals,  operate. 

What  if  we're  not  musicians? 

Not  to  worry,  Banding  People  Together  is  facilitated  by  experienced 
songwriters  trained  to  lead  your  team's  creative  process.  It  is  an 
opportunity  to  break  through  the  limiting  beliefs  that  often  keep  our 
teams  from  improving,  innovating,  and  exploring. 

What  can  we  expect  as  a  result  of  this  workshop? 

You  can  expect  an  amazing  teambuilding  experience.  This 
experiential  learning  process  forms  a  unique  bond  among  team 
members  who  will  have  created  something  meaningful. ..together. 
This  is  a  once-in-a-lifetime  experience  that  will  positively  impact 
your  organization.  It  will  unify  your  team  and  enable  them  to 
communicate  in  ways  you  could  have  never  imagined. 


For  Booking:  SpeakTo  Me  Ent.  •  (p)  404.257.5907  •  infoespeaktome-ent.com  •  www.alanschaefer.com 
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Hip  Hop  Libertarian 


ILLUMINATOR 


Short  Pour  Film  Festival 
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Health  Options  Patient 
Education  Group 


jesusis 


Cheatin'  Wheat  Gluten  Free 
Flour  Blend 


The  Last  Crumb 

-Bakery- 


Flavor  Full.  Gluten  Free. 


Cheatin'  Wheat 
Gluten  Free  Flour  Mix 


Add  1  tsp  xanthan  gum  per  cup  NeiWt.22* 

for  cakes,  Vz  tsp  for  cookies.  (623V  9' " 
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Spotlight  Express 
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mobilezen 
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mobilezen 


Engage  customers  and  inform  the  public  in  a  unique  and  better  way 


Who  We  Are 


MobileZen,  Inc.  is  a  Web-based  service  that  leverages  the  immediate  and  interruptive  nature  of  text-messaging,  and 
the  visual  impact  of  mobile  Web  pages  (which  we  call  TextSitesSM),  providing  any  person  or  business  the  ability  to 
communicate  targeted  information  and  dynamic,  rich  content  about  themselves,  their  products,  services  and  events  in 
a  unique  and  exciting  way.  People  seeking  your  information  send  a  text-message  to  99699,  and  instantly  receive  your 
automated  text-message  reply  with  a  live  link  to  your  MobileZen  TextSite-  always  when  they  want  it,  where  they  want 
it,  right  to  their  mobile  phone. 

Why  Text-Messaging  and  Mobile  Web 

The  United  States  is  currently  the  largest  wireless  data  market  in  the  world,  with  US  carriers  having  delivered  more 
than  1  trillion  text-messages  last  year  (more  than  3.5  billion  messages  per  day).  Of  the  259  million  US  wireless  users 
last  year,  over  200  million  had  text-messaging  capability  and  nearly  half  had  unlimited  text-messaging  plans.  Today, 
more  than  ever,  individuals  are  using  mobile  phones  as  their  primary  information  gateway. 

Why  MobileZen 

•  Easy  to  Use  -  Log  on  to  mobilezen.com,  choose  a  keyword  identifying  whatever  you  wish  to  promote  -  a  person, 
business,  product,  service  or  event  -  and  create  a  text-message  reply  associated  with  that  keyword,  with  a  link  to  your 
MobileZen  TextSiteSM  (or  corporate  Website).  Your  mobile  information  campaign  now  is  underway. 

•  Dynamic  Mobile  Web  Page  -  Choose  one  of  our  professionally-designed  TextSite  templates,  or  create  your  own. 
Design,  edit  and  manage  your  Textsite  content  from  any  mobile  device  or  computer  with  no  graphic  design  experience, 
no  hardware  to  buy  or  software  to  download.  Add  text,  video  links,  images,  third  party  Website  links,  a  Twitter  account 
connect,  your  logo,  or  your  company  colors  -  it's  up  to  you. 

•  Push  -  Pull  -  People  who  want  to  know  more  access  your  information  by  text-message  or  Web  browser  at  the  point 
of  need  or  inquiry,  when  your  brand  or  name  is  fresh  in  their  mind.  Don't  text?  No  problem.  Simply  "push"  your 
automated  reply  and/or  TextSite  to  a  recipient  by  text-message  or  email.  The  content  is  captured  on  that  person's 
phone  for  future  reference  or  sharing  with  a  friend  or  colleague. 

•  Lead  Capture  and  Detailed  Analytics  -  Receive  instant  alerts,  by  text-message  and  email,  when  your  information  is 
requested,  and  engage  customers  at  the  point  of  inquiry.  Know  your  audience  better  than  ever  with  real-time 
analytics,  including  mobile  phone  number  capture,  dates  and  times  of  inquiries  and  the  number  of  text-message 
requests  and  TextSite  views. 

•  Efficient  and  Green  -  Our  fluid  and  flexible,  Web-based  service  eliminates  paper,  time  delays  and  printing  costs. 

•  Simple.  Transparent  Pricing  -  $10  per  keyword  per  month,  with  no  long-term  contract  or  commitment  and  messaging 
fees. 

Make  Text  Worksw 

MobileZen  makes  text  work  with  an  inexpensive,  simple  to  use  Web  service  that  allows  any  person  or  business  to  run 
an  effective,  sophisticated  mobile  information  campaign.  Whether  you  are  an  attorney,  politician  or  sales  professional 
looking  for  a  more  effective  networking  tool,  a  realtor  marketing  a  new  property  listing,  or  a  retailer  promoting  a  product 
or  service  and  seeking  to  engage  customers,  MobileZen  delivers  instant,  dynamic  content  at  the  right  place  and  time, 
in  a  unique  and  better  way. 

info@mobilezen.com/404  835-5596  or  Toil-Free  877-22-99699 

MobileZen,  Inc./Suite  275  Lenox  Plaza/3384  Peachtree  Road,  NE/Atlanta,  GA  30326 

©  2009  MobileZen,  Inc.  All  Rights  Reserved. 
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an  effective,  sophisticated  mobile  information  campaign.  Whether  you  are  an  attorney,  politician  or  sales  professional 
looking  for  a  more  effective  networking  tool,  a  realtor  marketing  a  new  property  listing,  or  a  retailer  promoting  a  product 
or  service  and  seeking  to  engage  customers,  MobileZen  delivers  instant,  dynamic  content  at  the  right  place  and  time, 
in  a  unique  and  better  way. 

info@mobilezen.com/404  835-5596  or  Toil-Free  877-22-99699 

MobileZen,  Inc./Suite  275  Lenox  Plaza/3384  Peachtree  Road,  NE/Atlanta,  GA  30326 

©  2009  MobileZen,  Inc.  All  Rights  Reserved. 
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I  Become  a  Carnegie 
Deu  Fan  on 
Facebook 


"Have  a  Delicious  Deli  Day 


THE  ONE  AND  ONLV  CARNEGIE  DELI  HOME  PAGE 

Founded  in  1937,  the  world  famous  Carnegie  Deli  is  a  true  New  York  City 
landmark  situated  in  Midtown  on  7th  Avenue  at  55th  Street.  We  also  have 
locations  in  the  Mirage  Hotel  in  Las  Vegas,  Foxwoods  Casino  in 
Connecticut,  Six  Flags  in  New  Jersey  and  at  The  Sands  Casino  in 
Bethlehem,  PA. 


All  of  our  meats  are  smoked 
and  cured  in  our  own  plant.  We 
are  family  owned  and 
operated  and  also  bake  our 
world  famous  cheesecake  and 
desserts  here.  Our  walls  of 
fame  are  filled  with  pictures  of 
celebrities,  dignitaries,  athletes, 
out-of-town ers  and  our  most 
important  customer,  you! 


We  are  known  for  our  pastrami, 
corned  beef,  brisket  and  many 
other  sandwiches,  including  our  famous  "Broadway  Danny  Rose."  All  of 
our  gargantuan  sandwiches  are  overstuffed  with  at  least  one  pound  of 
meat.  We  also  specialize  in  old  world  favorites  such  as:  knishes,  matzoh 
ball  soup,  stuffed  cabbage,  and  of  course  our  pickles.) 


Purchase  A 
Gift  Card 


Ckeck  Gift 
Lard  Dalance 


Whether  you  are  enjoying  our  generous  portions  in  the  Deli,  catering  a 
business  or  personal  event,  or  just  taking  our  delicacies  home  to  enjoy, 
we  promise  you  will  love  our  food!  1 1 

We  invite  you  to  come  visit  us  for  the  true  Carnegie  Deli  experience:  you 
never  know  who  you  could  be  seated  next  to. 

CLICK  HERE  FOR  OUR  FAMOUS 
CHEESECAKE  RECIPE 

The  Carnegie  Deli 

854  7th  Avenue  at  55th  Street,  New  York,  New  York,  10019 

Tel.  212-757-2245     Toll  Free:  800-334-5606    Fax:212-757-9889 
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.Because  we're  tired  of  adding  columns 


Downloads  and  graphs  your  reports  from  iTunes  Connect.  Automagically. 

Get  Started  > 

What  we're  excited  about: 

How  we  secure  your  data: 

-  Receive  reports  by  email,  automatically 

servers  are  PCI  compliant  and  the  entire 

*  Top  200  worldwide  hourly  rank  updates 
4  Reviews  from  all  app  stores  world-wide 

With  the  ability  to  add  and  remove  data  at  all  times,  you  are  in 

info-rr-i:ion  you  don't  need.  We  follow  a  strict  privacy  policy  to 
make  sure  your  data  always  remains  private.  Read  the  full 

Fluent  Security 
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Atlanta  Home  Theater 


Our  Company 


Since  1996.  Atlanta  Home  Theater  has  impressed 
industry  executives  and  manufacturers  with  growth, 
sales  and  its  unique  business  model.  The  company 
has  "staying  power"  surviving  two  economic  depressions 
and  maintaining  a  team  of  23  team  members  with  an 
ever-growing  client  base  of  over  ten  thousand. 

Recognizing  the  rapid  demand  for  home  theater  and 
automation  and  doing  the  research  to  learn  which 


strengths.  Being  a  strong  dealer  means  first  dibs  rolling 
out  the  "latest  and  greatest"  in  componentry  and  the 
thrill  that  accompanii 

century  toys  enhance  their  lives.  Complicated  systems 
can  also  mean  extensive  troubleshooting  if  the  design, 
installation,  and  programming  are  not  calculated  and 
tendered  with  experience  and  competence.  AHT's 
reputation  has  been  built  and  maintained  by  precision 
and  accountability  -  in  the  A/V  industry  good 
intentions  don't  count. 


The  formula  to  AHT's  success  is  satisfied  clients, 
enthusiastic  employees,  trusting  manufacturers, 
continual  referrals,  a  respectful  eye  on  the  market 
and  the  shared  commitment  to  always  have  fun. 
AHT's  motto  is  "people  come  first." 


Owners 


Our  Team 


Press        Testimonials 


Web  Design  ©  2009  Jim  Consuegra.  Al!  Rights  Reserved 
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Atlanta  Home  Theater 


Scott  and  Jennifer  Ross 


Both  native  Atlantans,  Scott  and  Jennifer  Ross  opened  the 
doors  to  Atlanta  Home  Theater  in  1996.  They  envisioned 
building  an  organization  together  to  serve  the  Atlanta 
home  entertainment  market  and  many  years  later  their 
design  firm  stands  as  the  most  branded  audio  video 
company  in  Georgia  and  one  of  the  greatest  success 
stories  told  in  the  A/V  industry. 


With  a  background  in  accounting,  electronics  and  retail, 
Scott  as  President  and  CEO,  is  the  compelling  force  that 
has  kept  Atlanta  Home  Theater  in  the  lead.  As  one  of 
the  most  respected  minds  in  the  industry  Scott  is  a 
coveted  resource  for  home  theater  design  and  a  master 
in  the  art  of  home  automation. 

Early  on  Scott  took  the  client's  side,  challenging  industry 
techniques  and  disproving  obsolete  ideas  and  gimmicks 
by  testing  the  proclamations  of  boastful  manufacturers 
and  comparing  systems  in  sound  rooms  he  built. 


-  more  on  Scott  and  Jennifer  ~ 


Owners         Our  Team         Press        Testimonials 
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Atlanta  Home  Theater 


Our  Team 


Many  have  inquired  about  the  keys  to  Atlanta 
Home  Theater's  long  steady  success  and  the 
Ross's  maintain  that  the  big  reveal  is  people. 
If  it  is  true  that  the  best  in  us  invites  the  best  in 
others  then  there  is  no  better  tale  than  the 
story  of  AHT. 

From  the  dedicated  technicians  along  with 
programmers  and  operations  professionals 
to  its  long  standing  and  coveted  Chief 
Operations  Officer  and  Chief  Engineer 
of  over  ten  years  to  its  trusting  clientele, 
there  is  no  shortage  of  special  and 
extraordinary  individuals  who  have 
brought  light,  wisdom  and  depth 
into  this  venture. 


And  while  the  evolution  of  new 
toys  and  gadgets  has  been  super 
fun  for  all  of  us,  it  is  the  people 
among  us  who  have  kept  us  in  it. 


Owners         Our  Team 


Press        Testimonials 
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Atlanta  Home  Theater 


Press  &  Publications 

In  2000,  CEDIA  (Custom  Electronics  Design  &  Installation 
Association)  awarded  Atlanta  Home  Theater  the  two 
most  prestigious  national  awards.   "Dealer  of  The  Year" 
and  "Best  Home  Theater"  in  the  million  dollar 
category.  Since  then  AHT  has  been  featured 
in  or  on  the  front  cover  of  over  fifteen  industry 
magazines  and  various  local  publications. 

National  recognition  of  a  standard  AHT 
unknowingly  set  initiated  an  internal  effort  to 
continue  what  was  being  done  right  and 
improve  on  areas  lacking.  Subsequently,  AHT's 
name  and  reputation  spread  rapidly  throughout 
the  Southeast  which  led  to  more  feature  stories, 
more  opportunities  to  educate  consumers  and 
allowed  us  to  bid  for  "over  the  top"  projects  outside 
the  U.S. 
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AHT  clients  appreciate  the  press  kit  displaying  its 
history  of  projects  as  to  better  understand  the 
company's  tremendous  story,  impressive  portfoli" 
and  cutting  edge  over  the  competition. 


Visit  our  Publications 


Owners 


Our  Team 


Testimonials 
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Atlanta  Home  Theater  -  Services 


Services 


Whole  House  HDTV  Distribution 

Whole  House  Music  Distribution 

Custom  Theater  Design  and  Installation 

Lighting  Control 

HVAC  Control 

Automated  Window  Shades 

Security  Systems  and  Integration 

CCTV  Cameras 

Automated  Door  Locks 

Computer  Networks 

Repair  and  Maintenance  Services 


Web  Design  ©  2009  Jim  Consuegra,  All  Rights  Reserved 
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Products  and  Vendors 


Apple 

Krell  Industries 

Berkline  Seating 

Legacy  Audio 

B&W  Bowers  & 

Lutron 

Wilkins 

Marantz 

Cinema  Tech 

Parasound 

Seating 

Rotel 

Classe  Audio 

Samsung 

Control4 

Sherbourn 

Crestron  Electronics 
ntegra 

Sony 

Velodyne  Acoustics 

KaleidescaDe 

Wilson  Audio 

http://www. atlantahometheater. com/products. html[12/29/2009  4:33:37  PM] 
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CONTACT  US 


ATLANTA 
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880  Holcomb  Bridge  Road   Suite  B-110 

Roswcll,  GA  30076  770  642  5SS7  Fax  770  642  6448 
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WARRIOR 


SURVEYHOST 


Custom  web  surveys,  Survey  Logic,  Skips,  Branches  -  SurveyHost  -  Apian  Software 

Quicklinks:  SurveyPro  ]  SurveyHost  j  Question  Web  |  DecisionPad  |  Purchase/Pricing  |  Blog  | 


us 


Apian 
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Call  Us:  (800)  237-4565 


Home  Software  Services  Training  Support  Downloads  About  Us 
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Click  for  the 

Free  QnMne  Survey 
Mini-Course 


SSurveyHost 

High  Performance  Web  Survey  Hosting 

Whether  your  online  survey  is  short  and  simple,  or 
large  and  complex,  SurveyHost's  experienced  team  of 
web  survey  designers  can  help  make  your  web  survey 
a  success.  All  you  need  to  do  is  provide  the  questions, 
and  we'll  take  care  of  the  rest! 


SurveyHost 

More  information: 
SurveyHost  Overview 
Features  &  Services 
Sample  Surveys 
SurveyHost  Process 
Survey  Tips 
FAQ 
Policies  &  Legal 


Some  of  the  reasons  why  our  customers  keep  coming  back: 

►  Responsive,  highly-trained  survey  experts 

►  Design  services  included  with  every  project 

►  No  software  required 

►  No  per-respondent  charges 

►  Custom  coding  available 

►  Confidential  surveys  on  secure,  monitored  servers 

►  Guaranteed  project  launch  dates 

►  Use  of  logo  or  full  branding  to  match  your  corporate  look  and  feel 

Let  us  take  care  of  the  details  so  you  can  focus  on  the  results. 


u 


Download  SurveyPro 

Free  30 -Day  Demo 


One  Year  Free  Support  for 
New  Software  Purchases 


©2009  Apian  Software,  Inc.  All  rights  reserved  worldwide.  Prices  and  specifications  subject  to  change  without  notice. 
See  legal  notices  for  trademarks  and  other  information. 

Apian  Software,  Inc.  |  Contact  Apian  |  salesOapian.com  |  (800)  237-4565  |  (206)  547-5321 
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Search  Apian.com 


Apian^ 


The  SurveyHost  Process 


The  short  version: 


13 


Send  us  your 
survey  document. 


We  design  and 
create  a  web  version, 
host  it,  manage  it... 


You  get  clean, 

accurate  data/reports 

for  analysis 


The  details: 

Below  is  an  overview  of  the  SurveyHost  process  from  start  to  finish,  along  with  our  tasks  during  each  phase.  If  you  d,  like  an  overview,  it's 
here,  but  it's  not  required  reading  tor  a  SurvevHost  pro]ect  -  we'll  walk  you  through  it  as  we  go. 

I  Quoting  Your  Project 

Client:  Tell  us  everything  von  know  about  your  prober,  via  phone  or  email.  It  you  have  a  draft  of  your  survey,  attach  it  in  an  email  to 
siuveyhost@apian.com.  We  prefer  either  SurveyPro  or  Word  doc  formats,  but  some  others  like  Excel  spreadsheets  will  also  work.  Pass  along 
anything  you' ye  already  decided  about  specifications. 

Apian:  We  mil  look  over  your  materials  and  ask  more  questions.  We'll  email  you  a  quote.  We  may  also  make  suggestions  about  how  your 
survey  project  might  be  designed  to  go  more  smoothly  for  you  and  the  respondents,  or  suggest  different  pricing  scenarios  for  different  sets  of 
features. 

II  The  Order  Confirmation 

The  Order  Contrrmation  is  a  contract  winch  specifies  the  exact  details  of  your  survey  project.  It  will  include  dates  tor  testing  and  launching 
your  survey,  pricing  details,  and  some  notes  about  our  policies.  It  is  important  that  tins  document  accurately  reflects  what  you  want,  because  it 
will  be  our  guide  as  we  build  your  survey. 

Client: 

1.  Tell  us  your  decisions  about  feature  options  and  design  choices,  or  approve  die  quote  as-is. 

2.  Email  die  latest  draft  of  your  survey  if  it  has  changed. 

3.  Let  us  know  when  you'd  like  to  have  your  survey  launch  and  how  long  you'd  like  it  to  be  online. 

4.  If  there  is  any  custom  development  work  being  done,  provide  specifics  or  examples  of  how  you'd  like  your  survey  to  function. 

Apian:  We  organize  your  specifications  mto  the  Order  Confirmation.  We  email  it  to  you  along  with  the  Hosting  Agreement  -  a  general 
contract  covering  the  terms  of  our  working  relationship. 

III  Sign  and  Fax  Back  Paperwork 


Client:  Return  the  forms  by  the  "Paperwork  Due  By"  date  on  die  order  confirmation.  Once  the  contracts  are  signed,  your  space  on  our 
development  calendar  is  reserved  and  we  can  begin  work. 


Apian:  Once  we  receive  your  contracts,  we  will  send  you  some  questions  about  the  design  of  your  survey,  making  sure  we  know  your 
preferences  tor  logo,  branding,  etc.  You  will  also  receive  an  invoice  for  the  project  due  net  30. 

IV  Send  Final  Survey  Content  and  Files 

In  addition  to  die  survey  file,  diere  may  also  be  password  files,  data  files  for  piping,  lists  of  email  addresses  for  invitations, 
employee/  relation  ship  spreadsheets  for  360s,  etc. 

Client:  Send  all  tiles  by  die  "Paperwork  Due  By"  date  on  die  order  confirmation.  ***Please  note:  once  you  tell  us  diat  we  have  the  final  draft 
of  your  survey,  we  will  begin  work.  It  is  important  for  keeping  your  costs  down  that  dns  file  be  the  final  dratt.  Everyone  m  your  organization 
whose  input  will  be  considered  m  die  content  of  the  survey  should  see  die  survey  text  before  you  send  it  to  us.  Changes  to  survey  content 
after  we've  begun  work  can  result  in  additional  charges  or  delays  m  your  schedule. 

Apian:  We  will  now  start  work  on  your  project.  Depending  oil  die  survey,  tins  could  take  a  couple  days  or  several  weeks,  but  die  timing  will 
all  be  spelled  out  in  your  order  confirmation  so  you'll  know  what  to  expect. 

V  Testing 

After  our  internal  testing  process,  we  will  email  you  information  on  how  to  access  your  survey  for  testing  and  approval. 

Client:  Test  die  survey  dioroughly,  including  making  sure  you  can  download  and  import  data  for  analysis.  We  will  send  you  a  form  which 
includes  a  list  ot  things  to  review.  If  you  have  changes,  send  one  compiled  list  from  all  testers.  When  you're  ready  for  your  survey  to  go  live, 
fax  back  the  signed  form  and  we  will  launch  your  project. 

Apian:  Make  any  changes  requested  to  die  survey.  If  they're  dungs  we  missed  or  small  text  changes,  diey  are  included  in  your  original  project 
pricing.  If  they're  changes  to  die  survey  content  or  specifications  diat  require  more  extensive  work,  we  will  provide  you  wrdi  a  quote  and  wait 
for  your  approval  betore  proceeding.  Overall,  we  will  work  with  you  to  make  sure  die  survey  is  exacdy  what  you  want,  and  sometlung  you're 
happy  to  present  to  your  respondents. 

VI  Live  Survey 

Tins  period  can  extend  from  a  few  days  to  many  years,  depending  on  die  survey. 

Client:  Invite  people  to  take  vour  survey  (unless  we're  doing  die  email  invitations).  Download  data  when  you  want  it  from  your  control  panel. 
Let  us  know  immediately  about  any  issues  or  problems  with  die  survey. 

Apian:  Make  sure  die  servers  are  happy  and  your  survey  is  running  smoothly. 

VII  Confirm  Takedown 

When  it  is  time  tor  vour  survey  to  close,  we  will  contact  you  via  email  to  confirm  you  still  want  die  onginal  schedule.  We  will  not  close  your 
survey  unless  we  receive  written  confirmation  diat  you  want  it  to  close. 

Client:  After  close,  download  vour  final  survey  data  within  30  days. 

Apian:  It's  been  great  working  with  you!  We  will  archive  your  project  and  keep  it  on  file  for  at  least  1  year,  m  case  you  would  like  to  relaunch 
die  same  survey  again  next  year. 

For  more  information  on  a  SurveyHost  project,  please  contact  survey  ho  st@apia  n  .com  or  (800)  237-4565. 


u 


One  Year  Free  Support  for 
rv  i        i  r<  t»        i-   New  Software  Purchases 

Download  surveyrro  5 

Free  30-Day  Demo 

£'2009  Apian  Software,  Inc.  All  rights  reserved  worldwide.  Prices  and  specifications  subject  to  change  without  notice. 
See  legal  notices  for  trademarks  and  other  information. 
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IN  THE  UNITED  STATES  PATENT  AND  TRADEMARK  OFFICE 

Applicant:  Apian  Software,  Inc. 

Mark:  SURVEYHOST 

Serial  Mo.:  TBD 

Docket  No.:  1.11 

I,  William  A.  Ray,  declare  the  following: 

1 .  I  have  been  the  President  of  Apian  Software,  Inc.  for  the  past  ten  years,  and 
am  currently  authorized  to  sign  on  behalf  of  Apian  Software,  Inc. 

2.  Apian  Software,  Inc.  has  continuously  used  in  commerce  in  more  than  one 
State  of  the  United  States  of  America,  the  mark,  Surveyhost,  to  identify  the  source  of 
Apian  Software,  Inc/s  services  for  the  past  ten  years  immediately  preceding  30 
December  2009,  And  I  believe  that  Apian  Software,  lnc.rs  use  during  this  period  has 
been  substantially  exclusive, 

3.  I  further  declare  that  all  statements  made  herein  of  my  own  knowledge  are 
true  and  that  all  statements  made  on  information  and  belief  are  believed  to  be  true; 
and  further  that  these  statements  were  made  with  the  knowledge  that  willful  false 
statements  and  the  like  so  made  are  punishable  by  fine  or  imprisonment,  or  both, 
under  Section  1 001  of  Title  1 3  of  the  United  States  Code,  and  that  such  willful  false 
statements  may  jeopardize  the  validity  of  this  document. 

Dated:  December  31,  2009. 


William  A.  Ray,  President 


American  Sleep  Association 


BLOC  K1B 0  Y 


MAFIA 


MEDCAN 


Some 


Get    Some 


PENNY  LANB  FARM  LLC 


A  versatile  dipping  sauce. 
Great  with  meatTpburtr^and  fish 
Use  to  dip  egg  rolls,  pot  sticl 
and  fresh  pineapple. 
Can  be  used  as  a  quick 
stir  fry  sauce  or  as  a  glaze" 
In  Thailand  it  was  used 
to  dip  grilled  chicken. 
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Home  Town  Quality  ~  International  Flavor 
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Ingredients:  Sugar,  Distilled 
Vinegar,  Red  Chili  Peppers,  Ga 
Salt,  Potassium  Sorbate,  & 
Sodium  Bisulfite 
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Pick  any  combination  of  3  pajamas  to  save  a  bundle. 
Browse  our  huge  selection  of  flannel  and  cotton 
woven  patterns  to  find  the  right  styles  for  you. 
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Publications 


Para  mart  has  ara  the  essence  (sara)  of  the  Supreme  Truth  (paramartlia)  is  an  adaptation  by  the  great 
tenth  century  teacher  and  philosopher  Abliiuavagupta  of  an  earlier  VaishnaviTe  work.  Abbinavagupta  has 
adapted  it  into  an  exposition  of  the  key  teachings  of  The  nondual  Sliaiva  tradition  of  Kashmir.  Its  hallmark 
is  an  all-embracing  vision  of  unit}",  the  recognition  that  the  world  is  a  manifestation  of  a  single  supreme 
Consciousness,  the  divine  Self  identified  as  Shiva. 

In  the  1 1  tli  century  Yogaraja  wrote  a  commentary  (vivrtti)  on  the  Paraniarthasara.  Included  in  this 
edition,  the  commentary  explains  and  expands  Abbinavagupta's  Teachings  drawing  comparisons  with  the 
other  important  religious  philosophies  that  thrived  in  Kashmir  at  that  time,  such  as  Vedanta.  Yogaeara 
Buddhism,  Sahkhya  andNyaya  Vaisesika. 

The  translation  and  introduction  are  by  Dr.  Deba  Brata  SenSharma,  a  member  of  the  Muktabodha  faculty 
and  contemporary  authority  on  the  nondual  Shaivism  of  Kashmir.  During  his  distinguished  career,  Dr 
SenSharma  held  rhe  position  of  Professor  and  Chairman  of  the  Department  of  Sanskrit  and  Director  of  the 
Institute  of  Sanskrit  and  hidological  Studies  at  Kumkshetra  University.  He  was  recently  awarded  the 
Certificate  of  Honor  by  the  President  of  India  for  Ms  contributions  to  the  field  of  Sanskrit. 

Meditation  Revolution  a  History  and  Theology  of  the  Siddha  Yoga  Lineage  is  a  clear  and  insightful 
collection  of  essays  exploring  The  origin  development,  teachings  and  practices  of  a  contemporary  spiritual 
movement.  The  subject  is  Siddha  Yoga,  a  path  of  meditation  rooted  m  the  Indian  philosophical  tradition  TliaT 
has  had  tremendous  impact  on  contemporary  students  of  spirituality  since  the  1970's.  This  book  centers 
around  The  work  of  two  teachers:  Swairri  Muktananda,  who  introduced  Siddha  Yoga  and  its  teachings  To  the 
West,  inspiring  what  he  termed  a  meditation  revolution,  and  Gurumayi  Chidvilasananda.  who  has  brought 
Siddha  Yoga  To  maturity  as  a  global  spiritual  movement.  Meditation  Revolution  examines  one  particular 
tradition  in  its  historical  and  theological  context,  illuminating  issues  That  will  be  of  interest  to  serious 
students  of  religion  and  spirituality.  The  contributing  authors,  including  Drs  Paul  E.  Muller-  Ortega.  William 
K.  Mahoney.  and  Constantma  Rhodes  Bailly.  are  all  world  renowned  scholars  and  practitioners  in  varied 
fields  of  modern  Indology  who  bring  both  profound  knowledge  as  well  as  extensive  experience  to  their 
exploration  of  this  perceptive  work. 


The  Isvara-pratyabijna-karika  of  Utpaladeva  is  considered  one  of  the  foremost 
works  of  the  pratyabijna-darsana,  the  philosophy  of  Self  Recognition  an  important  school  of  Kashmir  Shaivism. 
Written  m  the  tenth  century,  it  presents  core  arguments  in  support  of  a  comprehensive  monistic  ontology  as  well  as 
refutations  of  and  disputations  with  Buddhist.  Vedantic  and  ritualist  traditions  that  were  current  at  the  time.  This 
translation  and  commentary  by  the  late  Dr  B.N.  Pandit  offers  readers  an  accessible  and  lucid  presentation  of  this 
important  work.  Dr  Pandit  was  a  renowned  scholar  of  Kashmir  Shaivism  and  Tantra.  He  received  the  prestigious 
Visi  sta-piiraskara  award  and  taught  for  many  years  at  Himachal  University  and  The  Arts  College.  Jarnuiu.  The 
second  edition  is  currently  being  printed  and  will  be  available  m  2010. 


The  Katyayana-isti-prayoga  is  an  explanatory  manual,  or  paddhati,  composed  by  Devayajnika  on  the 
KBtyayana-srauta-sfitra  and  other  similar  texts  that  were  composed  locally  and  remain  unpublished.  The  text 
distills  and  clarifies  the  procedures  of  the  New  and  Pull  Moon  sacrifices  of  the  Katyayana  school  of  the  Sukla-yajur-veda.  The 
translation  and  commentary  by  Dr  T.N.  Dharrnadhikari  is  based  on  his  long  association  and  deep  familiarity  with  the  material,  which  he 
has  studiously  augmented  by  careful  observation  of  the  rituals  as  performed  by  the  last  few  remaining  ritualists  of  this  very  important 
branch  of  Vedic  ritual  performance.  This  work  should  prove  indispensable  for  scholars  interested  in  the  ritual  procedures  of  the  New 
and  Pull  Moon  sacrifices  and  for  future  performers  of  these  rituals  who  are  themselves  situated  in  the  hereditary  classical  traditions  of 
Shrauta  performance.  Dr.  Dharrnadhikari  is  ideally  situated  To  write  tins  book.  He  served  for  many  years  as  die  director  of  the  Vaidika 
Samshodhana  Mandala  (VSM)  in  Pune.  the  premier  institute  m  the  world  that  has  been  exclusively  dedicated  to  the  publication  of 
primary  Vedic  texts  and  the  explication  of  Srauta  ritual,  (from  the  Introduction  by  Dr  Fred  Smith.  PhD.) 

This  book  is  currently  in  production.  The  projected  completion  date  is  sometime  dining  2010. 


Ordering  Information 

These  publications  may  be  ordered  from  the  Siddha  Yoga  Bookstore 
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HIM  Outsourcing 

With  a  unique  set  of  health  information  management  (HIM)  challenges,  your  organization's  competitive  edge  relies  on 
optimum  HIM  performance.  Yet  spiraling  administrative  costs,  demands  for  quality  information,  and  ongoing  staffing 
challenges  conspire  to  hinder  your  HIM  department  efficiency.  The  answer  to  improving  your  HIM  operations  begins 
with  a  proven  outsourcing  partner  whose  core  competency  is  delivering  quality  HIM  services:  Precyse  Solutions. 

Total  HIM  Services  From  Experienced  Professionals 

Leveraging  our  vast  staff  resources  and  proven  expertise,  Precyse  delivers  total  HIM  outsourcing  services,  as  well  as 
long-term  contract  and  interim  management  solutions  for  healthcare  organizations.  Our  experienced  professionals  can 
assume  full  responsibility  for  your  HIM  function  and  will  enable  you  to  achieve  consistent  and  predictable  operating 
budgets.  And  if  backlogs,  productivity,  and  staffing  are  issues  in  your  department,  Precyse  can  help  with  outsourcing 
solutions  geared  toward  specific  HIM  roles. 


Precyse  Services: 

•  HIM  Consulting 
q  HIM  Outsourcing 

•  Transcription 

•  Coding 

•  Coding  Educating  and  Mentoring 

■  Oncology  Data  Management 

■  Audit  and  Compliance 

•  Clinical  Documentation  Improvement 

Resources 
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Delivering  HIM  Best  Practices 

Whether  the  plan  of  action  is  total  outsourcing  or  long-term  contract  management,  we  will  work  closely  with  you  to 
develop  fixed  deliverables;  from  staffing  to  improved  patient  information  flow.  Discharged  Not  Final  Billed  (DNFB) 
account  management  to  JCAHO  survey  preparation,  and  much  more.  Precyse  delivers  proven  best  practice  approaches 
in  HIM  methodologies  and  solutions  that  have  been  developed  and  perfected  through  our  many  years  in  the  HIM  field. 
By  leveraging  our  best  practices  expertise  in  HIM,  your  organization  can  better  focus  on  what  it  does  best:  deliver 
patient  care. 

Benefits  of  Precyse  Solutions  HIM  Outsourcing  Services 

•  Customized  HIM  Solutions  -  improve  department  efficiencies,  resolve  backlogs 

•  Consistent  HIM  Operating  Budgets  -  establish  predictable  costs,  gain  bottom  line  savings 

•  Proven  Commitment  to  Service  Excellence  -  improves  accuracy  and  availability  of  health  information 
■  Experienced,  Credentialed  Professionals  -  eliminate  ongoing  staffing  challenges 

Make  the  Right  Outsourcing  Decision 

At  Precyse  we  recognize  that  choosing  an  HIM  outsourcing  partner  is  no  easy  decision.  We  stand  apart  by  sharing  the 
risks  with  our  clients.  All  of  our  outsourcing  contracts  are  fixed  fee  and  closely  tied  to  a  set  of  jointly  developed 
deliverables.  For  you,  this  translates  into  the  ability  to  plan  HIM  expenditures  on  a  fixed  basis  for  the  life  of  the  contract. 

PRECYSE:  The  Trusted  Name  In  Health  Information  Management  Services 

Through  our  years  of  experience,  there  isn't  an  HIM  challenge  Precyse  solutions  hasn't  faced  and  solved.  We 
understand  the  vital  role  that  accurate,  timely  information  plays  in  the  success  of  today's  healthcare  organizations. 
When  you  want  to  sharpen  the  precision  of  your  healthcare  information,  trust  the  HIM  provider  with  a  reputation  for 
specialized  expertise  and  measurable  results:  Precyse  Solutions. 


Download  a  complete  printable 
version  of  our  HIM  Outsourcing 
Services. 

Contact  Precyse 

The  best  results  really  do  come 
from  Precyse  people.  Contact  us 
today  to  discover  how  our  top 
people  can  affect  your  bottom  line. 


Back  to  the  Top 


!  About  Precyse  Solutu 


D  2009  Precyse  Solutions.  All  rights  reserved. 
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Eternal  Happiness  is  the  Highest  Achievement. 

All  Achievements  are  a  product  of  our  Aura  -  our  personal  energy  field. 

We  direct  this  energy  through  our  Mind  -  our  mental  power. 

Spiritually  ignorant  Karma  or  actions  create  Mental  and  Auric  Blocks. 

These  blocks  make  our  Love  conditional  and  our  Happiness  impermanent. 

Our  Divine-directed  potent  techniques  heal  these  blocks. 

Result  is  progress  towards  Unconditional  Love  and  Eternal  Happiness. 

Divine  is  Unconditional  Love  and  Eternal  Happiness. 

These  life  improving  techniques  blend  in  the  busiest  lifestyle.  Be  sincere. 
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Spiritual  Techniques 


At  Divine  Heart  Center,  spiritual  education  includes 
initiation  and  instruction. 

The  Guru  initiates  the  seeker  using  a  spiritual 
procedure  and  Divine's  grace.  The  student  then 
becomes  a  free  channel  of  Divine's  Power  of  Love 
and  Thought.  Normally,  we  allow  3  levels  of 
initiation.  Further  levels  of  initiation  are  given  only 
to  the  earnest  initiate  after  Divine  direction  is 
received  in  meditation. 

The  instruction  consists  of  techniques  to  heal  the 
body,  AURA,  Mental  blocks,  VAASTU  Fields  and  to 
meditate.  Seminars  are  usually  8  hours  long  and 
then  the  initiate  can  practice  at  home.  Keeping  in 
touch  is  important. 

Healing  Projects 

For  initiates  and  non-initiates,  healing  projects  for 
specific  problems  in  life  are  also  undertaken.  We 
never  commit  and  never  manipulate,  but  we  pray 
our  best. 

Energy  Instruments 

For  initiates  and  non-initiates,  we  also  provide 
sacred  geometry  and  crystal  based  Energy 
instruments  for  specific  needs  while  keeping 
Holistic  Happiness  in  sight. 

This  is  just  the  beginning  ... 

The  instructions  go  much  deeper  to  the  core  of 
spirituality.  This  system  is  not  a  religion  but  draws 
from  the  Eternal  religion.  Let  this  brochure  not 
form  any  limited  concepts  in  your  mind  for  words 
cannot  describe  what  must  be  practiced  and 
experienced. 


Please  pass  this  brochure  to  one  who  will  respect  it. 
Thanks. 


Thank  Divine 

Thank  Baba  Ji  Maharaj 

Thank  Yogeshwar  Krishna 

Thank  Shri  Vijay  Bansal 

Thank  Power  of  Love 

Thank  Power  of  Divine  Thought 

Thank  Jesus  the  Christ 

Thank  the  Absolute  whose  name  can't 
be  spoken 

For  Being  Here 


(Divine  Jfeart  Center 

42  Old  Colony  Drive, 
Westborough,  MA  01581 

Phone:  508-366-5020 
divineheartcenter@gmail.com 
www.divineheartcenter.com 


(Divine  Jfeart  Center 


The  Goal  -  Holistic  Happiness 

Every  human  being  has  one  common  goal  in  life- 
Happiness  on  a  permanent  basis  or  Holistic 
Happiness.  But  how  many  of  us  are  successful  in 
finding  holistic  happiness?  We  all  experience 
oscillating  happiness  in  life  in  the  areas  of  Health, 
Wealth,  Love  (relationships),  Peace,  Wisdom  and 
Spiritual  Awareness. 

We  find  that  stable  Happiness  does  not  exist  in  any 
of  the  above  areas.  This  gives  rise  to  the  most 
basic  question  -"What  is  the  secret  of  permanent 
happiness?" 

To  answer  this  basic  universal  question,  we  have 
to  understand  the  invisible  spiritual  science  behind 
the  tangible  gross  material  world. 

Happiness  through 

Energy  Management 

Aura  Healing 

Reiki  Power 

Teachings  of  Love,  Acceptance  and 

Surrender 


Oorja,  Aura  and  Vaastu  Fields 

Everything  that  is  visible  as  matter  in  the  universe 
(including  the  human  body)  is  basically  invisible  ENERGIES 
(OORJA)  in  condensed  form. 

The  difference  between  ENERGY  and  MATTER  is  only  in 
the  rate  of  vibration.  Matter  vibrations  are  within  the 
range  of  human  vision  whereas  finer  Energy  vibrations  do 
not  come  within  the  awareness  of  the  physical  eye  and 
hence  are  invisible.    For  example,  we  are  not  able  to  see 
the  link  between  a  T.V.  set  and  its  Remote  Control  unit. 
Yet  science  shows  that  some  invisible  link  exists.  This  link  is 
the  invisible  Energies  that  travel  from  the  Remote  Control 
Unit  to  the  T.V.  set  and  enable  all  its  functions. 

Similarly,  the  Human  body  is  a  combination  of  Gross 
(Visible)  body  which  we  call  the  Physical,  and  Fine 
(Invisible)  body  surrounding  the  gross  one,  which  we  call 
the  Energy  Body  or  simply  AURA. 

This  AURA  is  inseparable  from  the  Physical  body 
throughout  life.  It  is  the  personal  storehouse  of  Energies  of 
every  human  being;  to  be  used  as  and  when  needed  by 
him/her.  The  Energies  in  the  AURA  are  of  eight  basic 
varieties,  with  unlimited  permutations  and  combinations 
thereof.  These  Energies  in  the  AURA  can  be  weak/negative 
or  strong/positive.  This  determines  the  quality  of  the 
AURA. 

A  person  with  a  strong  and  positive  AURA  will  have  a 
Healthy,  Wealthy  and  Happy  life  whereas  one  with  weak 
and  negative  AURA  will  face  unhappiness,  ill  Health, 
suffering  and  lack  of  success  and  prosperity,  no  matter 
how  hard  he/she  makes  the  effort.  We  have  all  witnessed 
living  examples  of  how  some  people  achieve  success 
without  much  effort  whereas  others  face  failure  in  spite  of 
their  tremendous  effort.  Similarly,  some  people  become 
easily  sick  in  spite  of  strict  adherence  to  Health 
precautions,  whereas  some  enjoy  good  Health  although 
they  do  not  follow  much  Health  discipline.  So  we  see  that 


the  quality  of  life  of  every  person  is  directly  dependent  on 
the  quality  of  the  Energies  that  the  person  can  supply. 

Since  a  person  has  access  only  to  the  Energies  stored  in 
his/her  personal  AURA,  the  quality  of  life  becomes  directly 
proportionate  to  the  quality  of  the  AURA  which  can  be 
known  graphically  through  an  AURA  SCAN. 

Since  the  AURA  (and  its  quality)  is  a  product  of  our  KARMA 
(and  its  quality),  colloquially  we  can  say  that  the  AURA  is 
one's  Karmic  Balance  Sheet  or  Complete  Horoscope/Fate 
not  only  of  this  life,  but  of  all  lives  to  come  in  future. 

Similarly,  all  enclosed  spaces  like  Houses,  Offices, 
Factories,  and  Shops  etc.  have  certain  Energies  circulating, 
which  can  be  either  negative/positive  or  weak/strong, 
creating  a  VAASTU  (Energy)  Field  which  can  be  strong  and 
positive  or  weak  and  negative.  Negative  and  weak  Energy 
Fields  obstruct  Health,  Wealth,  Love,  Peace  and  Happiness. 

Since  we  spend  most  of  our  time  within  these  VAASTU 
(Energy)  Fields,  there  is  a  direct  interaction  of  our  AURA 
with  these  Energies,  thereby  affecting  the  quality  of  the 
AURA  also  either  positively  or  negatively. 

So  it  is  imperative  that  these  negative  or  weak  Energy 
Fields  must  be  replaced  by  positive  and  strong  Energy 
Fields  to  ensure  improvement  in  Health,  Wealth,  Love, 
Peace  and  Holistic  Happiness.  The  condition  of  these 
Energy  Fields  can  be  known  graphically  through  a  VAASTU 
SCAN.  In  other  words,  we  can  heal  our  fate  by  healing  our 
AURA  and  VAASTU  (Energy)  Fields. 

Karmic  Law 

This  brings  us  to  the  next  question  -  "How  did  this  AURA 
(and  the  surrounding  VAASTU  Energy  Fields)  get  created  in 
the  first  place?" 

Every  action  has  an  equal  and  opposite  reaction"  -  this 
fundamental  physical  law  holds  well  in  the  Spiritual  Field 
too.   This  is  the  Karmic  Law  of  Action  and  Reaction. 


KARMA  or  Action  starts  at  the  thought  level  and  then 
comes  down  to  physical  level.  So  there  is  Mental  Karma 
and  Physical  Karma. 

Thought  is  a  power  that  moves  Energies.  Negative  thought 
moves  negative  Energies  towards  the  target  of  thought, 
creates  damage  in  the  target's  AURA  and  bounces  back  to 
our  AURA  and  gets  stored  there  permanently  as  Negative 
Energy  Blocks,  making  us  poor  in  Energies.  Similarly, 
positive  thoughts  get  stored  as  Positive  Energy  in  our 
AURA  making  us  rich  in  Energies. 

Now  this  AURA  becomes  our  Energy  Bank  Balance  from 
where  we  supply  all  the  Energies  and  "Purchase" 
Happiness  in  return.  These  Energies  in  the  AURA  are  the 
basic  currency  for  Health,  Wealth,  Love,  Peace,  Wisdom 
and  Spiritual  (DIVINE)  Awareness.  So  if  we  are  rich  in 
strong  (positive)  Energies  in  the  AURA,  we  can  "buy"  more 
Happiness  and  if  we  are  poor  in  these  AURIC  Energies  we 
are  not  able  to  "buy"  happiness. 

Hence,  in  order  to  have  Holistic  Happiness,  we  must  be 
able  to  do  the  following: 

-  Remove  the  blocks  in  the  AURA  i.e.  healing  of  AURIC 
blocks. 

-  Remove  the  blocks  in  the  VAASTU  (Energy)  Fields  i.e. 
healing  of  VAASTU  (Energy)  blocks. 

-  Remove  the  blocks  in  the  Mind  i.e.  healing  of  MENTAL 
blocks. 

The  need  for  Healing  of  MENTAL  blocks  arises  because  our 
MIND  is  the  workshop  of  negative  or  positive  KARMA,  and 
our  AURA  is  its  product.  Healing  of  Mental  blocks, 
therefore,  is  important  to  stop  generating  new  Negative 
blocks  in  the  AURA. 

Reiki  or  "Power  of  Love",  Chakras  or  "Energy  Wheels", 
Mind,  Soul  and  Super  Soul  are  discussed  in  the  seminars. 


(Divine  Heart  Center 


Happiness  through 

Energy  Management 

Aura  Healing 

Reiki  Power 

Teachings  of  Love.  Acceptance 
and  Surrender 


Stage-l 


PINK  LOTUS  MEDITATION  (for  circle  of  Healers) 


Stage  -2 


1.  Be  in  the  Attitude  of  Gratitude. 

2.  Take  3(or  7)  deep  breaths. 

3.  Intend  a  Pink  Lotus  in  your  heart. 

4.  Intend  that  a  joyous  Divine  Light  of  green  color  is  entering  your  back  heart  chakra  (from  the 
nature) 

5.  This  energy  provides  nourishment  to  the  Lotus.  Lotus  expands  and  blooms. 

6.  BE  THE  LOTUS.  Feel  how  it  is  like  being  a  Lotus.  This  lotus  is  the  symbol  of  Divine  Love.  Feel 
the  peace,  love,  joy  and  freedom. 

7.  Just  be. 

1.  1,2,3,4  same  as  above 

2.  Intend  a  Divine  Light  of  blue  color  is  descending  from  the  Crown  to  Third  Eye-Throat-Heart 
into  the  Lotus. 

3.  5,6,7  same  as  above 


SO-HUM  BREATHING  (for  circle  of  Healers) 

This  is  a  gentle  "shakti"  based  technique  to  reduce  stress.  Can  be  done  any  time  when  the  spinal  cord  is 
upright.  Can  also  be  done  exclusively  for  15-20  minutes. 

1.  When  you  breathe  in  mentally  or  verbally  chant -SOOOOOOOOOO 

2.  When  you  breathe  out  mentally  or  verbally  chant  -  H U M M M M M M M 

This  exercise  will  relax  you  and  also  take  you  into  deeper  levels  of  awareness.  So  means  "like  that"  and 
Hum  means  "I  am".  This  exercise  creates  the  awareness  "I  am  that". 


Shailesh  Kumar 


(Divine  Heart  Center 
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Applicant:  Comfort  Audio,  Inc. 

Address:   350  South  Northwest  Highway,  Suite  300 
Park  Ridge,  Illinois  60068 
Phone  No.  (310)  841-0481 


Date  of  first  use  of  the  mark: 
October  13,  2007 

Date  of  first  use  of  the  mark  in  commerce: 
October  13,  2007 
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Living  Advantage,  Inc. 


DRAWING 

Applicant: 

Snap  Telecommunications.  Inc. 

1  Blue  Hill  Plaza 

Box  1626 

Pearl  River,  NY  10965 

Date  of  First  Use: 
Anywhere: 
In  Commerce: 

November  16,2005. 
November  16,  2005. 

Services: 


Providing  video  relay  services  for  the 
deaf,  hard  of  hearing  and  speech  impaired 
via  telephone  and  the  Internet. 
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